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NET CIRCULATION 


Ordinary circulation statements 
are gross and of no practical 
value to the advertiser. 


Tue St. Lours REPUBLIC 


makes a net statement, deducting all copies spoiled in 
printing, left over and returned unsold. 

THE REPUBLIC’S statement, published at the head 
of its editorial page every day in the year in the daily 
and every week in the weekly, is an exhibit, accom- 
panied by affidavit of net circulation reaching actual 
readers. 

THE REPUBLIC is the only newspaper in St. Louis 
which dares to print either a detailed circulation state- 
ment for any long period or net figures. Every book, 
paper and memorandum in the office of THE REPUB- 
LIC bearing upon the question of circulation will be 
submitted for inspection to any representative of any 
advertiser at any time. 

THE REPUBLIC’S daily average circulation for the 
first six months of 1894 was 53,602. 

The average circulation of the WEEKLY REPUB- 
LIC each issue for the first six months of 1894 was 
129, 582. 

Rates quickly furnished by 


THE REPUBLIC, St. Louis, Mo. 
Or at New York Office: 146 Times Building. 
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these papers are read just as faithfully 
as in Winter. 
In Winter they are read from end to 


end—by a million families weekly. 
These families buy all the year 
round—Summer and Winter. 


The continuous, ‘‘never stop” ad- 
vertisers get the most money. 
They keep up the advertising and 
hold the business. 
They save a heap of 
money in electrotypes. 
One only is needed. 
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REV. HENRY M. FIELD, D.D. 


The ‘‘dean of the religious press,” 
as Dr. Henry M. Field has been called, 
bears his seventy-two years with the 
spirit of a boy, and is likely to “‘ frisk 
beneath the burden of four score.” He 
was a delicate child, too, but has 
always kept a good conscience and a 
buoyant, happy spirit, and in addition 
has refreshed jaded nature from time 
to time by 


had already become a prosperous mer- 
chant, and he made it possible for the 
young clergyman to assume editorial 
direction and control of the paper. 
Organized in 1830, by a group of 
young men, of whom William E. Dodge 
was one, whose zeal had been kindled 
by the great revival movement of that 
year under President Finney, Zhe 
Evangelist soon took the leadership 
among Presbyterian papers as the ex- 
ponent of the 





wide and va- 
ried travel. 
Few Ameri- 
cans have 
seen more of 
the globe,and 
no one, per- 
haps, unless 
it be Bayard 
Taylor, has 
told the story 
of travel 
more charm- 
ingly. This 
summer the 
Doctor has 
wandered off 
on a new tan- 
gent to Alas- 
ka, this being 
In aiternation 
to the pre- 
ceding trip, 
which carried 
him last win- 
ter into the 
desert of Sa- 
hara. Be 
tween these 
two ex- 
tremes, New York makes a very good 
middle ground, and here Dr. Field 
Stays during his working hours. And 
it is here that he has made himself a 
pulpit wider in influence than that of 
almost any religious teacher of our 
generation. It was in 1854, now just 
forty years ago, that Dr.Field, then a 
young pastor in active service, was led 
to take an interest in 7he Evangelist. 
His brother Cyrus, of world-wide fame, 





Rev. Henry M. Fretp, D.D. 


religious 
movements of 
the day. The 
paper, from 
the start, has 
been charac- 
terized by 
ideas. It 
plunged at 
once into the 
anti-slavery 
cause, and 
then followed 
that up by a 
vigorous de- 
fense of the 
temperance 
movement, 
calling to its 
pages the 
most power- 
ful and the 
boldest pens 
of the church. 
Thus, by 1854 
it had attained 
a national 
standing and 
in fluence. 
Under Dr. 
Field this was steadily increased. 
During the war it was the special 
champion of loyalty to the govern- 
ment, and as such was distributed in 
immense editions by the Sanitary Com- 
mission and other agencies through the 
northern armies, as a tonic influence. 
After the conclusion of the war, another 
cause soon presented itself, of the 
greatest religious importance, namely, 
the movement toward reunion in the 
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Presbyterian Church. Hereagain 7he 
Evangelist seized the flag of fraternity, 
and led the army to victory. Of late 
we need scarcely say that it has again 
caught up the banner of liberty, and 
been a rallying point for all who, 
while loyal Presbyterians, stand for 
liberty of conscience and unfettered 
scholarship. 

At the beginning of the present year 
Dr. Field carried out a purpose which 
he had had in mind for years, namely, 
the reorganization of the paper on a 
broader basis than was possible in a 
sole personal proprietorship. ‘To this 
end he associated with him a group of 
the strongest Presbyterian laymen in 
the country, men like Jesup and Dodge 
in this city, and Armour and McCor- 
mick in Chicago, himself retaining the 
majority interest in the corporation and 
the active editorship of the paper. 
The shape of the paper was changed 
to conform to the best newspaper 
ideals, and in its contents many im- 
provements were adopted, looking to 
increased value at every point. 

It is a satisfaction to know that, al- 
though these changes were made at a 
time of universal depression, in which 
newspaper properties, as a rule, have 
had their full share of discouragement, 
The Evangelist has made substan- 
tial progress in circulation, advertising 
support and influence. It was only 
the other day that the London 7imes 
spoke of it as ‘‘ the leading newspaper 
in the Presbyterian denomination in 
the United States,” and this unqualified 
praise by admittedly the first news- 
paper authority in the world is well 
merited. Certainly, if a great history 
anda strong and progressive prosperity 
deserve that encomium, it is by right 
due to Zhe Evangelist, and we con- 
gratulate the veteran editor, who en- 
ters his fortieth year of continuous 
hard work under such auspicious con- 
ditions, 
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THERE will be no position adver- 
tisements in the ideal paper.—AZe/ville 
£. Stone. 

a 
THE LEADING LADY. 
To readers of American 


1894, 


picture is so familiar as 


newspapers in no 
this portrait of a lacy. She 
beats the Shoe man and 
Mrs. Pinkham. 


PRINTERS’ 


INK. 
RHODE ISLAND. 


The short essays on how to advertise in a 
State, now appearing weekly in PRinTERs’ 
Ink, will eventually be published in book 
fourm. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 


Population, 345,506. Issues 70 news- 
papers—16 daily. Area, 1,085 square 
miles. Inhabitants to the square mile, 


276.4. 
The cities having more than 10,000 

population are: 
Providence, ; 
Pawtucket. 
Woonsocket... 
Lincoln 
Newport 
Warwick 


The following is a complete list of 
Rhode Island papers accorded over 
1,000 circulation. 

Circulations to which the asterisk is 
attached may be relied upon absolutely. 


: _DAILY. 
Providence. . Evening Bulletin, ..... 
vening ‘lelegram. 


. —_ 
Pawtucket... Evening Times....... 
Woonsocket .Call 
Providence, . 
Woonsocket. 
Westerly.... 
ewport ....N 
—-s 
ewpurt.... 
™ Herald.. 
WEFKLY. 
Providence..Sunday Telegram 
R. I. Democrat... 
Sunday Dispatch.. 
Sunday Journal 
Pomona Herald 
Rhode Islander 
Phoenix..... 
Pawtucket... Le Jean Baptist 
Providence. . Manufacturing Jeweler. 
Woonsocket. Patriot 
Real Estate Register... 
Times 


132,146 
27,633 


26,200* 


2,250 
2,250 


MONTHLY. 
Providence. , Home Guard 
R, I. Med. Sci. 
Association Notes 

Rhode Island is the most densely 
populated State in the Union. Manu- 
factures constitute its leading indus- 
tries. Providence alone has over 1,go0o 
factories and gives work to over 40,000 
operatives. 

a ete 
Ij PAID THE BURGLAR, 

We never knew of but one case in which 
advertising did not pay. It occurred in 
Chicago. A burglar overlooked eighty dol- 
lars in a bureau drawer, and the paper so an- 
nounced, He returned the next night and 
not only secured it, but a suit of clothes 
besides.— Clothier and Furnisher, 
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SOUTH CAROLINA. 


The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
I: ‘K, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

Population—White, 462,008 ; Col- 
ored, 689,141. Total, 1,151,149. Is- 
sues I25 newspapers—8 daily. Area 
30,170 square miles. Inhabitants to 

e square mile, 37.67. 

The cities and towns having more 
than 5,000 population are: 

Charleston.............. ocvcwe 

Columbia.... 

Greenville 

Spartanburg 

The following is a complete list of 
South Carolina papers accorded over 
1,000 circulation. 

Circulations to which the asterisk is 
attached may be relied upon absolutely. 

DAILY. 
.. News and Courier... ... 


5495S 


Charleston... 4,000 
2,250 
1,430* 
WEEKLY. 
ee oe 
Saptist Courier 
News and Courier 
Sunday “ he 
..So, Christian Advocate. 4,000 
.-Asso. Ref. Presbyterian 2,280* 
..Cotton ,  ppeaebeaee 2,250 
Way of Faith... 2,250 
Anderson .... Intelligencer 1,940* 
Orangeburgh.Times and Democrat... 1,g00* 
Anderson ... Peoples’? Advocate 1,834* 
Clinton ,,.....Southern Presbyie ian. 1,640* 
Greenville. ... Mountaineer........ coos 8 aee? 
Lancaster. ... Enterprise. . 
Camden Messenger.... 


MONTHLY. 


.Seaside Thoughts. 
So, Philatelist......... 


Columbia .... 
Greenville... 
Charleston. ... 


6,694* 


4,500* 


Columbia .. 
Tue West.. 
Columbia .. 


Charleston... 
Greenwood... 1,000* 

The State is chiefly agricultural. 
The manufacture of cotton goods is 
now receiving attention. Commerce 
centers at Charleston. Rice, cotton, 
phosphates and lumber are the principal 
exports. 





A DECIDED BENEFFIT. 
WiLev—Did that last bottle do Parker good ? 
Graham— Yes; it cured him of the patent 
medicine habit.—/’uck. 
ee 
ADVERTISE regularly in the trade newspa- 
per which contains the most information con- 
cerning the business that you are engaged in, 
That is the paper that is read, and if your ad- 
vertisement is in it, it will ‘be read, too.— 
Cordage Trade Jour nal, 
cnisiimnn Niapanieinatoais 
ADVERTISEMEN'S printed on fans are now 
in order, The fan advertisement takes the 
palm,—£-x, 
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AN ADVERTISING ADVENTURE. 
My soul was stirred to see the sights 
hich stud our beauteous world ; 
So, armed with checks for traveling rights, 
With bills of money furled, 
I s:arted off, my thirst to slake, 
And sailed far out to sea, 
But on a rock, where waves 4 © rbreak, 
I read: ‘ Drink Garfield Tea. 


I landed at the furthest point 
Which stretched from that bleak rock, 
But on the wharf confronting me 
I bad another shock. 
It made my hair start upward ; 
I read, through nervous chills, 
The — which grect earth’ « thousands: 
** Take Carter's Liver Pills.’ 


I called unto a hackman 
To drive me far away : 
“Oh drive, oh drive me back, man, 
Where Nature holds her sway. 
He stared at me a minute— 
I tumbled in, to read 
The moment I was in it: 
‘*Smoke none but Durham's Weed.” 


I rode as in a stupor, 
While hours fled away, 
Until, the motion ceasing, 
I tumbled out to say : 
“* Begone, oh man, and leave me 
In these deep woods to dream,” 
A p'acard swung before me: 
** Recamier’s is the Cream.” 


I wandered, wandered, wandercd, 
Until | found a cave, 

Whose blacky darkness told me 
I needed to be brave. 

* Ah! here,” I cried, “* most surely 
No man hath dared to tread.”’ 

I started—o’er its doorway 
Was carved: “* Eat Pepton-Bread.’ 


Within—within I darted— 
Its dampness chilled me through ; 
No ray of light had entered 
The blacky darkness through. 
I calmed my nerves excited, 
And slowly struck a match, 
To read, with all hope blighted : 
* The Duplex Hook will catch.” 


I laid me down and fainted, 
And when I did ** come to 
Upon my brain was painted, 
In mystic black and blue : 
**Can one man’s love of Nature 
Stand out against an art 
Which feeds the love of millions 
Whose money is their heart ?’’ 


” 


I went back to the city, 
A sadder, badder man, 
And there, without a pity 
For any artist’s plan, 
I dyed my hair half pea-green 
And half the blue called “ sky,’ 
And labeled I am daily seen : 
** Use none but Diamond Dye.” 
—A ice Crary. 





EXPOSITION LITHOGRAPHS. 


The Toledo Exposition Co, is doing some 
unique advertising this year. They have 
signed a contract with A. Wensinger, at a 
salary of $50 per week, to post hand-painted 
lithographs about the country. The pure 
white paper is pasted on the boards and then 
the printing and pictures are painted on by 

ion? Toledo News. 
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PERTINENTLY AND IMPERTI- 
NENTLY PERSONAL, 


By Wm. Kobn. 


By a ‘‘ personal” advertisement, I 
do.not mean the ‘* Come back, John ; 
all will be forgiven” of the ** Agony” 
columns of our dailies, but the dis- 
played ad, addressing each reader indi- 
vidually, appealing to some want or 
supposed want, or asking a direct 
personal question. ‘‘Do you wear 
pants?” is a fair illustration of the 
kind of ad meant. 

These advertisements may be divided 
into two general classes, the pertinent 
and the impertinent. Examples of 
both kinds will readily occur to all 
PRINTERS’ INK readers. ‘See that 
hump?” ‘‘ You press the button ” and 
the one quoted above are perhaps the 
most widely known of the pertinent 
class, while ‘‘ Don’t be a clam,” and 
** Are you a gilly ?” are specimens of the 
impertinent. 

But there are many advertisements 
asking personal questions, or giving 
individual advice, in their catchwords, 
that are not so readily classified at a 
giance as the examples given above, 
but which need to be analyzed, as it 
were, before they can be assigned to 
either the one or the other class, 

The examination ought to be made 
by the advertiser himself, before the 
ad is published, and if there is the 
slightest doubt about the propriety of 
the catchword it should be killed, no 
matter how clever or smart it may be. 
About a year ago a bath-tub concern 
advertised in one of the magazines, 
‘*Do you bathe?” etc. No doubt, 
they saw the impertinence of the ques- 
tion after receiving their marked copy 
of the magazine. But it was then too 
late to change it, and, very likely, 
that ad did them more harm than a 
dozen good ads could rectify. In the 
following number of the same maga- 
zine, the ad was changed to ‘‘ How 
would you like to bathe in a porcelain 
dish like your wife’s canary?” or some- 
thing like that, The first catch-line 
was conspicuously bad, while the other 
was particularly good. 

In turning over the advertising pages 
of our prominent magazines, we see 
scores of impertinently personal ads 
and very few pertinent ones. ‘‘ Can 
you read?” ‘*You are blind,” and 
dozens of others as bad or worse, stare 
you in the face. Now, it is possible 
to construct just as good catch lines 


as these which do not offend the per- 
sonal dignity or vanity of the reader. 
For instance, ‘* Do you shave ?” would 
be perfectly legitimate. as most people 
do not shave; ‘‘ Have you seen?” 
‘** Are you going?” etc., are all right. 

Anything which will offend the dig- 
nity or vanity of the reader will 
arouse his antagonism, and he will not 
be likely to answer the advertisement 
of that particular advertiser. 

Another great subdivision of the 
‘**Impertinently Personal” class is the 
*““Don’t” ad. ‘‘ Don’t be always 
don’ting,” is good advice to parents 
and teachers in the training of chil- 
dren. ‘* Never say don’t” is good ad- 
vice to advertisers. Never tell people 
what of to do. Recently, a New 
York publisher advertised a treatise on 
bookkeeping, but he committed the 
blunder of advising the reader not to 
do a certain thing. His ad read: 
‘**Don’t go to school to leara book- 
keeping, when you can learn at home,” 
etc. No doubt he was very much sur- 
prised to find the ad a dead loss. If 
instead of giving uncalled-for advice 
what not to do, he had pointed out 
the importance of knowing something 
about keeping accounts, and had then 
asserted that it was not necessary for 
people to go to school to learn book- 
keeping, but that $3 invested in his 
book would give the reader a fair 
knowledge of the subject, the result 
might have been different. There are 
quite a number of people advertising 
** lessons in shorthand by mail,” but I 
have never noticed a single advertise- 
ment which claimed that lessons by 
mail were just as good or better than 
instruction in a school or college. 

Suppose a certain Sunday school 
periodical is considered by a good 
many the best paper of its class in 
existence ; it strikes me that it would 
be very unwise for the pubiishers of 
that paper to advertise that no one 
could teach a Sunday school class 
properly without its aid. That very 
assertion would arouse the antagonism 
of many, and they would continue try- 
ing to teach their classes without the 
help of a paper thus offensively offered 
to them. 

A circular offering a line of books 
as ‘‘premiums” is now before me. 
This circular says, ‘* Likely you are 
now giving the matter of premiums 
your attention.” This copy of the 
circular happened to be addressed to a 
paper that is opposed to the ‘“* pre- 
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mium” idea on principie, and the 
‘‘ likely” sounded very much like an 
impertinence, whereas ‘‘perhaps” 
would convey the same idea just as 
forcibly, and would certainly not be 
offensive to any one. 

No doubt, impertinently personal 
ads do pay occasionally, It may be 
that most people are not as sensitive 
as Iam upon this point, but an adver- 
tiser using this class of ads certainly 
runs the risk of offending some would- 
be customers and thus losing a part of 
the effectiveness of his ads—just what 
percentage this loss would amount to, 
I must leave to the ‘‘experts” and 
‘doctors ” and ‘‘ attorneys ” and *‘ ad 
smiths ” and all the other ‘* makers of 
publicity.” 

The subject is an important one, 
and, while it has been hinted at to 
some extent in the columns of PRINT- 
ERS’ INK, it has never had exhaustive 
treatment, and this article may act as 
a sort of preface to further discussion 
by more competent judges. 


SAYINGS OF M. S. CRAWFORD. 


Advertising makes your name known to 
distant people, and, although they may net 
aiterward remember just what you then adver- 
tised, yet when they come your way they 
will recognize the name over your store as a 
fumiliarone, ‘hough there be a dozen places 
in your line of business around and about you, 
they will instinctively enter yours first, for 
they will feel that they are not going into a 
strange place. 

In a measure the constant appearance in the 
daily papers of a man’s name and business is 
an assurance of reliability and is, consciously 
or unconsciously, in the mind of the reader a 
guarantee of good repute. 

if you write your own advertisements and 
lose contidence in yourself, you had better 
employ some one who makes advertising his 
special! business, first acquainting yourself 
with the needful qualities such a person 
should possess, The art demands more than 
mere facility in writing. Your true adver- 
tiser, like the poet, is born, not made, and, like 
the poet, he needs great experience to fit him 
for his profession. 

As the most important feature of advertis- 
ing isits truthfulness, itis absolutely necessar 
for the writer to know the merchant’s ak 
and its history, for stocks have histories em- 
bodying their cost, their desirability and their 
present value. e who knows these points 
can make his advertisements doubly valuable ; 
he can talk intelligently of that with which 
he is familiar, He knows how to speak of 
those things for which people are looking. 

Each store and each season has its own 
peculiar class of trade, and the advertisements 
must be couched to fit. The kind of adver- 
tisement which would prove a success for one 
store might not do at all for another, even 
though in the same line of business, and 
perhaps located right next door, The capac- 
ity for knowing his audience must be innate 
in the writer; so inust the business sense, 
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CONSULT YOUR ADVERTISER. 


Too much emphasis cannot be placed on 
the good policy of consulting with your ad- 
vertisers on advertising in general. 

If you are an experienced publisher and 
have done your duty, you have studied can- 
didly the odtus of advertising from a broad 
view ; you can, possibly, modestly and prop- 
erly, give your advertiser some good point- 
ers on how to advertise his goods. 

Don’t try to convince him that all mediums 
but your own are of doubtful value, as he 
takes it for granted you are prejudiced on 
that point. 

Suggest that the entire class he wishes to 
reach cannot be reached through any one 
paper, as some very good people never look at 
an ad anyway, especially in a newspaper, 

Tell your man candidly that a certain 
amount of circular advertising, postal cards, 
and other schemes are good to help along; 
suggest how such methods can best be used 
in his line. 

If you think his ad in your paper is not 
written or displayed to do him the most pos- 
sible good, cautiously suggest changes. Of 
course, there are cranks who know it all and 
whom Solomon himself could not advise— 
let them have it their way.— 7+ade Press. 


“TAKE IT OUT IN TRADE,” 


I was once the proud owner and perpetrator 
of a great cosmopolitan weekly—the Lam- 
pasas D/spatch—and like every other young 
and ambitious editor plunged into the jour- 
nalistic maelstrom with more confidence than 
brains, and less money thaneither. My salu- 
tatory was a bouquet of rich and rare exotics, 
plucked from fields of fancy and interspersed 
with bright and witty little bon mots, worth 
about sixty cents per mot. 

any moons have waxed and waned since 
I penned that glowing literary gem and sent 
it flying to my 27 paying subscribers and 1,173 
dead heads, but | must say that Iam not so 
proud of it as I once was. 

My first resolution was to print a paper 
that would please the great throbbing public 
—not a portion of the people, but all of them, 
I soon discovered that I had a government 
contract on hand. The second issue I printed 
contained an editorial entitled, “* Did John 
the Baptist baptize by Immersion?” and 
every Methodist subscriber dropped his 

aper. The next week I wrote an able leader 

eaded, “ Campmeetines the Safe Guard of 
our Country,” and the Baptists stopped their 
papers, but the Methodists al! called around 
and renewed their subscriptions. I had con- 
siderable trouble with all the religious denom- 
inations, but managed to keep the full mem- 
bership of some one of the local churches on 
my books, 

My next trouble arose with the advertisers, 
and desiring to live at peace with God and all 
mankind, I agreed to “‘ trade out’? every ad- 
vertisement in the paper. 

Before the first twelve months were out my 
advertising ‘‘orders’? were used like street 
car tickets at all the stores, and were quoted 
according to their market value, 

At last the patent medicine man came 
along, and I secured 1,000 ** Editorial Puff” 
cigars and twelve dozen quarts of “ Tulu 
Rock and Rye.’’ These cigars were natural 
curiosities, held an autopsy over one and 
found nearly every ingredient known to the 
scientific world underneath its Early Vork 
wrapper. My foreman, Mr. Sam Doty, drank 
a bottle of the Rock and Rye onthe ninth 
day of August, and was too drunk to assist in 
getting out a Christmas edition, 
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T next secured, through N. W. Ayer & Son, 
a big ad for the ‘“‘ Cayote Sheep Dip,”’ war- 
ranted to cure all the ills that sheep are heir 
to, from ** scab” to ** hollow horn,” In pay- 
ment I received fifty gallons of said Dip, 
which I tried to work off on the Western 
Newspaper Union, at Dallas, and the printers, 
but it wouldn’t work. I gave a sheep man 
five gallons to try it, and in a few days re- 
ceived the following note: 

Mr. K. Lamity: 

Sir—I like practical jokers, but you please 
me too well. I considered you my friend, 
and when you gave me five gallons of ‘“‘Cayote 
Sheep Dip” I thought youa gentleman. I 
have now torn the mask from your Mardi 
Gras face, and know your true character. 
Relying on your word, I prepared a vat of 
your so-called ‘* Cayote Sheep Dip,” in which 
to dip some fine Merino sheep. The first 
sheep that was thrown in sink to rise no 
more, while the second one made it out on 
the other side, leaving his whole fleece float- 
ing on the treacherous concoction, and fled 
across the field as naked as a new-born babe. 
I will see you later. Snap Bean. 


Thus it will be seen that trouble flowed in 
thick and fast, and in a moment of despera- 
tion I fled eastward, hoping and trusting, like 
Noah’s dove, to find a soft spot on which to 
rest my weary hoof, But alas! how vain areall 
human expectations, I started out soliciting 
advertisements, and the first man I tackled 


said: 

Well, I don’t mind, if you'll take it out 
in trade.” 

He was a toombstone dealer, and I turned 
and fled from the spot.— 7y/er (Tex.) Har- 
poon. 

a a ce 
COULDN'T APPRECIATE A JOKE. 


First Printer—How did you lose your job? 

Second Printer—I made some queer mis- 
takes in setting up a leading editorial. Why, 
sir, they were so funny they started the whole 
town to laughing. Yes, sir, I never saw 
people so amused. And yet the editor got 
mad and bounced me. Yes, sir. That just 
shows how genius is handicapped. No matter 
how much you please the public you will get 
fired if you don’t please the little fraction 
who happens to be the editor.—Press and 
Printer. 





BUT HE DIED. 
“ Tue Giose.”’ 
Boston, July 21, 1894. 
Editor of Printers’ Ink: 

The Glode reprinted an article from Print- 
ERs’ Ink which brought in a letter from one 
of our readers, a copy of which | inclose, 

Yours sincerely, 
Cuas. H. ‘Taytor, Jr. 
Business Manager. 


Frankuin, N. H., July 19, 1894. 
Editor Globe: 

I read in the Glode of July 13th an article 
on “‘ How Not to Advertise,”’ from Printers’ 
Ink, of an advertisement of a country store 
that ran for years without change, and of an- 
other in a paper in Pennsylvania that was not 
changed for two years. Well, now for my 
story. When the Merrimack Yournal was 
begun in Franklin, N. H., in 1872, Walter 
Aiken was in the hosiery business in Franklin, 
and he put an advertisement in that paper 
that was printed every week without the 
change of a word until Mr. Aiken's death in 
the winter of 1893. Wo. T. Mowe, 


CAN'T COBWEB ’EM. 
Editor of Printers’ Ink: 

I’m a country person, therefore I know that 
country people are not caught in ** cobweb ” 
advertisements as easily as a great many city 
advertisers think they are. Country people 
have brains, and they have taken to using 
them more and more, MaksH TAYLor. 


lgpaicaiciaccadadiiieiin iat 
LIABLE OR LIKELY? 
Office of ‘‘ THe Rotter Mit.” ' 
Burrato, N. Y., July 19, 1894. { 
Editor of Printers’ Ink: 

With regard to the word “liable,”’ men- 
tioned in your editorial columns of the 18th 
inst., I believe all the staudard authorities 
agree in assigning to it the meaning of a 
tendency, inclination or likelihood toward 
that which is uafuvorable or undesirable ; 
a sense with which the quotations you cite 
are in full accord. Thus your “liable to be 
seen '’ would be correct were concealment the 
object, but not otherwise. 

may say so, I think your correspond- 
ent’s objection to “* gotten”’ isitself bordering 
on the priggish. “Gotten” is a curious 
American survival of a form essentially archa- 
ic. Its use to-day among the best writers is 
rare, outside of poetry, but it hardly deserves 
to be called an “ abomination.” 

C. S. ParKE. 


cacsesnieindlilliinmaaneaties 
Scranton, Pa., July 20, 1894. 
Editor of Printers’ Ink: 

Since we are both in the advertising line, 
will tell you something that is new to me, and 
may be so to you ; anyway, here it is: A com- 
pany has been incorporated from our city, 
whose purpose is advertising, and whose 
we of operations is to buy up the ceilings of 

rber shops directly over the chairs, and 
here place a large frame of attractive make 
containing cards, scheme. They 
promise something still more stariling. Now 
the concern is going to buy all the barber 
shops in the country. 

Joun M, Wacner. 


—_————~+or— 
THE CANCEROUS FANGS. 
Editor of Printers’ Ink: 

At least ten millionsa year are spent an- 
nually by svap manufacturers throughout 
America in advertising matter. Soap is a 
necessity—no mure so than sugar. If a hun- 
dred dollars are spent in one year advertising 
sugar, the writer is not aware of it. 

And yet, were there not trusts and monopo- 
lists in sugar—were the different refiners 
compelled to advertise like all other com- 
modities—what a harvest would be reaped 
by the press and printers generally ? 

Since the coal oil trust has absorbed almost 
all large oil dealers we never see Pratt’s As- 
tral Oil—West’s Aladdin Oil—Red C Oil— 
Our Home Safety Oil advertised, and a host 
of others, from which the press generally de- 
rived enormous benefit. 

To-day we see less typewriter advertise- 
ments than formerly, because a trust con- 
trols the Smith Premier, Remington and a 
host of other makes, Their saving in adver- 
tising is enormous. 

As trusts are formed, the first great saving 
is made in dropping acvertisements. This 
ought to afford food for thought among edi- 
tors, and a more vigorous effort be made to 
rout their cancerous fangs from our midst, 
for indeed the press is apparently the greatest 
loser, James F, ARMSTRONG, 

519 W. Baltimore St., 
Baltimore, Md, 
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PRINTERS’ INK. 


FANCY IT! 
Soutu Yarmouth, Mass., July 23rd, 1894. 
éditor of Printers’ Ink: 

Your little paper isa most welcome visitor 
and is one of the few in which I never “ skip 
ne, 

Here is a sign prominently displayed at one 
time in a neighboring village: 
** Best Oolong Tea, 60 cents a pound, | 
Fancy “ 


al 


al D. Farnis’ ni 


—_@———_ 
WINDOW ADVERTISING, 
Bert M, some pues Writer, 
P. O. Box 28 Ze 
Brooktyn, N. Y., July 23rd, 1894. 
Editor of PRINTERS Ink: 

A great deal can be accomplished by show- 
window advertising, The placards should be 
written and have the appearance of being 
hastily prepared. This excites the curiosity 
of passers-by. Like newspaper advertising, 
the matter should be changed ‘‘ every inser- 
tion”? to bring the best results. The article 
advertised must (also like a newspaper ad) 
have a conspicuous position. One card in a 
window is enough, ‘Too many divide atten- 
tion, while a single one concentrates it. A 
men in Massachusetts asked me to help him 
create a demand fora shoe that he said was 
particularly easy on the feet. He had tried 
the newspapers, getting unsatisfactory results, 
and ma adopt some other method. I 
suggested the above plan, and wrote several 
placards for him, something in this vein: 


| Away Back 
In Bible Times: 


the people wore sandals, but they are 
out of style now. Here is a shoe, 
though, that is nearly as easy on the 
feet as sandals, and it looks ever so 
much better. The price is $3. That 
isn't too much to pay for a com/ort- 
able shoe. 











The display lines were large enough to be 
read at a glance, but the person passing gen- 
erally might be expected to stop and read the 
smaller lines. I simply advised attaching the 
card to a pair of rth and giving them a 
prominent place, but the dealer shrewdly took 
everything else out of his window except one 
solitary pair of footwear a the placard. 
Of course, everybody who passed attached 
great importance to the shoes standing there 
alone, and stopped to read. The dealer now 
writes that his sales of that particular shoe 
have more than doubled, and he attributes 
the increase to the window cards, The idea 
can be carried out in any business. 

ERT M. Mosgs. 


WATCH THE GOLUMNS, 
“New ENGLAND FARMER.” 
Boston, Mass., July 21, 1894. t 
Editor of Printexs’ Ink: 

Replying to a correspondent in your issue 
of June 27, I would Say that the advertising 
of Scott’s Emulsion in my columns, to which 
he alluded, was the finishing up of an old con- 
tract from the Bates Advertising Agency. 
Since the expiration-of that contract the ad- 
vertising has not appeared in our columns, 

Yours a 
Gro, M, WHITAKER. 
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Classified Advertisements. 
Advertisements under this head, two li oar ere 
witho rnd eee. 25 cents a line. Must be 
in one week one week in ad 

WANTS, 


U= the Persian Corn Cure. 


vance. 


G OOD HOUSEKEEPING. A1s. 


Goo HOUSEKEEPING. Ads. 


Ts SOUTHERN MAGAZINE gets Southern 
business. 


T= ST. NICHOLAS MAGAZIUR wants your 
attention, and ceserves it. 

SED Columbian ps are bought 

by E. T. PARKER, Bethle t_, Pa. 
ITUATION as foreman of com 
2 yrs. experience. “ P.,”’ 11 E. 8t! 
Py 48tED Position az ed. mgr., by of ucated 
man of experience. “H. B.,” ‘printers’ Ink. 
Li, velees Columbiar stamps (except 2c.) want- 
ed. CRITTENDEN & BORGMAN CO., Detroit. 
haret! STR’D features for news Ts and advrs. 
HARPER ILLUSTRATING SYN., Columbus,O. 
oe wanted. Sam Samples and terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


\T EW borders for effective atresia displa: 
E.L.SMITH, 180 Washingto: ¢., Boston Viase A 


wiry 2 2c. each for f 
f PRINTERS 
Box 512, Springfield, O. 


N ANUFACTURERS of articles suitable for 
JVI window display will please address JACOBS’ 
PHARMACY, Atlanta, Ga. 


WANT to conneapens with liberal advertisers 
advertising man. JAMAIS 
rinters’ Ink. 

1 7 ANTED—Orders, at 10 cents a line, for a 
weekly family pa Lay a : a circ. proved. 

O. L. MOSES, 132 Nassau 
\ 7 ANTED—A man who can > OE 
ink for 20 cts. a pound as a laa 
wa. JOHNSTON, 10 Spruce 8t., N. Y. Cit; 


AP DV. agents everywhere to handle the Magic 
an, 


ot Erle Pa: Pa. 


for ~~ two copies re- 
’ INK, date Jan. 3, 1894. 


Vest Puzzle. Is small, novel and can 
wa for sample. MAX GESSLERL 
waukee, W 


M° ORE newspaper men to know the saving of 

time, labor and money caused by the prep- 

oe of a on xr ’ aameecaaeen Typewriter. 
roadway, York 


a Guat TALK ABOUT 1 BUSINESS?” 


€¢6 @MALL TALK ABOUT BUSINESS” guides 

ew ‘ou to financial safety. Paper 40c.,cloth 
75c. Our catchy booklet tells about it and mailed 
free. FREMONT PUBLISHING Co., Vem, oO. 


A*™ elegant embossed cover on a catalogue in- 
sures it from ne waste basket. It is our 
business to desi and execute. Write for esti- 
mates. GRIFFITH, AXTELL & CADY CO., 
Holyoke, Mass. 
\ 7 ANTED—Al1 experienced man in all cities 
in the United States, to solicit advertising 
for comaiste list of daily and weekly papers 
—_ inthe Republic of Mexico. References 
reauired . Liberal commission. BERRIOZABAL, 
ORTIZ & CO., 420 Medinah Bidg., Chicago, Ill. 


E WANT EDITORS to send us addresses of 

jes in their towns who contemplate 

putting in_new boilers—marine, stationary or 
portable. a... a five per cent commission on 
ulting from such information. 

THO tx: BEST & CO” 799 N. )., 799 N. Ashland Av., Chicago. 


ELIARLE correspondents wanted at every 
county seat where we are not now repre- 
sented. Men connected with local press prefer- 
red. Send references and stamped envelope for 
particulars. Only wideawake hustlers need 
ly. ASSOCIATED TRADE & Tm 
, 918 FSt., Washington, D. 





PRINTERS’ INK. 


URNITURE, carpets, shoes 
Z Seveiry, real estate, hats, tur- 
ntehings, clot » areware, gr : 
goods, pianos, stationery, wall paper, drugs, 
its, Rowers, re Rs most all lines we can 


oes, dry goods, sport- 


id the help costs but a trifle. 
HARPER IL ILLUSTRATING SYNDICATE, Colum- 
bus, Ohio 


JOSITICN WANTED — By Soomme H. Pierce, 
Portland, Me., as clerk or ier in an ad- 
vertising agency or newspaper office, or as ad- 
vertising manager or assistant for a firm doing 
direct ey g ese “yg snce: Ten years as 
oaiter for Geo Rowell & Co., seventeen years 
r advertising “i ment of George 

Stinson Co. (E. C. Allen), P¢ rtlapd, Me. 


\W ANTED—A bright. active salve poms man, expe- 
rienced in the successful advertising and 
introtuction of proprietary medicines One 
willing to demonstrate his ability under a trial 
engagement at a low salary will learn of a prom- 
sing opening by addressing “ PROPRIETARY,” 
x 2646, Boston, Mass. To receive attention ap- 
Ld must give experience, references and 
name lowest salary for a trial. A successful 
worker—not a “manager ”—is what is wanted. 


ORRESPONDENTS WANTED—Everywhere! 
/ Bright, youpg newspaper men run across 
paragraphs and news items daily that are ex- 
actly in PRINTERS’ INK’s line. {3 They must be 
of interest to advertisers. 2] All such items 
are welcomed. Send alon ng a sample item, and 
‘our name shall be pace on our mail hst, so 
hat you may receive r regularly —_ 
learn how to lend ‘effective aid toward makin, 
better. Address all communications to PRI} T 
ERS’ INK, New York. 


TOTICE TO ADVERTISERS— No matter where 

t you are capaho or how much space 

— use, you save money by using my oddly and 

anges gwd designed and engraved plates for 

and bottom o your ad. They separate your 

e rest and make it the most promi- 

nent on the entire page. For top plate name of 

business and for i J ace name and address, 

uggest. up Gesigns and furnish 

pintes for $5.00—cash vith the er. Your sat 

‘action absolutely guaranteed or money re- 

turned. Send cash and I'll get up sketches to 
suit. W. MOSELEY, Box K, 466, Eigin, Ill. 


ry.O ADVERTISEMENT WRITERS : 

We want a series of six letters written. 
These letters are to go to hotels, club houses, 
restaurants and all sorts of institutions, and are 
to introduce to their notice a machine for doing 
certain work in such places. If the tirst letier 


brings the results looked for, well and good ; if 
not, then the second letter is sent, and so on. 


Those who think they can serve us advanta- 
geously are invited to send for a circular that 
will contain information upon — the mat- 
ter to be prepared can based. The letters 
are to contain not less than 150 nor more than 
200 words. Letters to be submitted in series of 
six, and for the series selected as the best we 
will pay $25.00 and for any others that may be 
accepted will pay $5.00 per set of six. This offer 
stands good till September 1, 18%. All letters 
must be Fn wal ten. For further informa- 


tion 
"THE THOMPSON-LOW MFG. CO 
19 West 42d § St., New York, N. Y. 





SPECIAL ¥ WRITING. 
po teed * weeklies use m 
con, nti cop; s. G.T.HA 
NOMD Newport. 
ooo. 
STREET CAR ADVERTISING. 
JORNsON'S figures are never beaten. 
e 


A J. JOHNSON, 261 Broadway, New York City. 
. 


jirst National Bank 


FOR “full-time” service ask Dodd of Boston. 
TO FERREE, 
.. Hoboken, N 


W as 


OR pee car staid in New England ad- 
dress M. WINEBURGH, Times Bldg., N. Y. 


‘OR Street Car Advertising erywhere 
GEO. W. LEWISCO., Girard lag Tula, Pa. 
BY inducements for adv advertising on the ele- 

vated meee a York, ee and 
street cars overreere Rates and Ms 
sketches free. COHN BROS., Temple Court, N. Y 


PREMIUMS. 
Pea users, write to KUHN & CO., Mo- 


remium users, write to D. T 
, 78 Reade St , New York. 


O° B catalogne nes s the best premiums. HOME 
BOOE C MPANY. “o Worth 8t., NewYork 


QEWING machines half price to publishers. 
© Lists free. AM. MACHINE CO., Chicago, li). 


T. NICHOLAS celebrates his twenty-first birth 
day so successfully ay the first edition of 
the November number is all sold. 


RRoors Home Pepatring Outfit. Best pre- 
mium ever offered in sachenge “ia adver 
tising. ROOT BROIHERS, Medina, C 
Piwvil incree Sewing machines are the best 
ron paaeoeee your circulation. FAV ORITE 
FG. CO., 342 Wabash Ave., Chicago, Ill. 


MS rat oN 
ALLETT, Pu 


TO LET. 
A PVERTISING space in ST. NICHOLAS. 


@ sag HOUSEKEEPING. Space. 
. P. HUBBARD, Mer., 38 Times Bidg., N.Y. 


(00 HOUSEKEEPING. Space. 
xX H.P. HUBBARD, Megr., 38 Times Bidg., 
TS Lar trent office in puilding 3 No 10 a € 
Street. Large and well li steam heat ; 
electric light; size about 25340. Can be subdi 
vided into several offices. Rent, $50 a month. 
For further particulars address GEO. P 
ROWELL & CO. 


a 
ADVERTISING AGENCIES. 
T= DODD. 


1D poate is safe. 

pore of Boston. 

pore is the man. 

AM indorse ST. NICHOLAS. 

AGENCIES know GOOD HOUSEKEEPING. 
AGENCIES know GOOD HOUSEKEEPING. 


ADVERTISERS like Dodd, because Dodd has 
experience. 


; EO.8. KRANTZ, s) 
BN. Y. dailies. 


DVERTISING. “City and count pers. 
See GKO. W. PLAGE, AGE, 62 Broadway, N. ¥. 


‘HAS. K. HAMMITT, Advert Advertising,231 Broadway, 
/ N.Y., willserve an tne og 


, 100 LEADING dailies, circ. ; $9 rate. 
FLETCHER ADV. AGENCY. Chern 0. 


¥ P fpe — bes advertise an where 
to the GEO. ROW ELL 
ADV TERTISING” con : ‘0 , 10 Spruce St eo’ York. 


ICKS’ News r LA ree Agenc:; 
H WILLIAM 7 onepeiesor, 
assau St., New York. 


‘VHARLES H. putea NEWSPAPER ADV. 
C AGENCY, 112-114 Dearborn St., Chicago, * 
Temple Court, New York. Established 1 
timates cheerfully furnished. 


Ae INTER-STATE ADVERTISING AGENCY, 

Kansas City, Mo., offers general advertisers 

8 See cervecs oe reasonable ~ + - beg 
ns. € prove our wor! ou 

rs enter this field, Write to us. opt 


Special advertisin ent for 
108 W. 4th St., N.Y. - ’ 





PRINTERS’ 


ELECTROTYPES. 


AM one, you have received prices from every 
one else write me, telling just what you de- 

and see how much 7 I will save you. 
i Tr. KEYSER, 15 Beekman Si we 


‘NET manufacturers’ ian wood or metal. 
~— oer t metal 


is the best on the 
facilities ; superior work. WM. 
T BARNUM 


CO., New . New Haven, Conn. 
HE best ad can be spoiled by a poor printer. 
T Ba] oe ads so they wilt'ca — fhe Sous: 


furnish electros. 

STONE Printers’ Ink Press, 10 eae Se YY 

Op 43 is preferred by advertisers be- 
/ cause it is 10 per cent cheaper t other 

wood or metal base cuts; it is so | ent for mailing 

purpeses you save the ‘cost of cu 


wood as well as a special cut die Cellity 
god cellu colle machinery eet 


N CO., Baltimore, Md., 
AD VERTISEMENT C CONSTRUCTORS. 
*T. NICHOLAS. 
Ss 





]) OP? of Boston builds ads that build trade. 


They'll please ge. DU- 


. Elm St., Westfield, Mass. 


DS with ae and point int constructed. 
CURRAN, 111 W ib St., New York. 


)FFECTIVE advertising matter 
‘, JED SCARBORO, Station W, Brookly 


San ad, 25 cents in stam M, neaae- 
N, 2454 Frankford Ave., P’ elphia. 


7 E have turned out more ads and better ones 

than any other house in the business. W) 
JOHNSTON, amar Printers’ Ink Press, 10 
Spruce St., New Y 


es Ree of nea for Advertisers.” 50 illus- 
trations. 70 styles of ready-made ads. 
Table < i oe of a Fe @ J 
tions. 100 pages. et Aa id l Be 
MALLETT, publisher, #8 Read r Ws Reade vy 
N° ROOST—New office, | ton chairs, waste 
popee r basket—and a lot of other things. 
Writing ads still. Run in, I’m near the City Hall. 
Want 5,000 boo! er REET 3 business ! Cost $75, 


complete. W. W. 261 Broadway, Room 
15, New York Cit; . 


® “A DS that sell goods.” 
CHVANDERBILT B BATEs, 


T BLDG., 
NEW Y' ORK, 


[ TP tim ads. 
PORT, N 


R. L. 


T OME-MADE ads are often_lixte home-made 

clothes they don't fit. My business is to 
write advertising matter that fits. I try to be 
more than careful, more than painstaking inmy 
work. I give small orders just as much thought 
as big ones. I believe I can . any man in- 
crease his business. BERT M. MOSES, Box 283, 
Brooklyn, N 


I WILL write 13 ads (a 3 months’ service of 
weekly changes) for any retail business, and 
supply an outline cut for each ad, for #20. This 
applies only to the regular retail lines, and [ re- 
serve the right to decline any order. Send par- 
ticulars of business, copies of old er” -_ 1 sug. 
gestions, if you have any to HARLES 
Al STIN BATES, Vanderbilt Bldg., Siew York. 


SINCE the first of ta I have prepared adver- 
‘) tising matter fora ia cure, cod liver 
oil, dry goods, dyeing silver polish, bug, 
building, varnish, numbering a, can 
stationery, cigars, tobacco cure, fig —\ "8 
clothing, silk waists, poultry anda nti | remedy. 
Ww ho said hard times! ‘“ Business Bullets” fora 

stamp. JED SCARBORO, Box 63, Station W, 
Brookipn, 


HAVE ag had 13 cuts made for a 

house in West Virginia. I am allowed to sell 
duplicates to jewelers in other States. I will 
write 13 ads to oraer to fit the cuts and the busi- 
ness and supply cuts and all for - I will sell 
the 13 cuts and duplicates of these West Virginia 
ads (which are of a general character and will 
fitany store) for 7“ CHARLES AUSTIN BATES, 
Vanderbilt Bidg., N. Y. 


ewel 


INK. 


6é I thy oy FOR RETAILERS.” 
is the title 4, 64 
e 


That 


a copy (silver, cost note or stamps), and if an: 
body me chap 


regrets the es ys paeene Coe 

ter of the book h wie ~~ So 

stanter. CHARLES USTIN BATES, anderbilt 
Bidg., New York. 


[He largest concern of its kind in the world 
wrote to me on July 10. The writer said: 
“ The three advertisements are especially 
We are very giad to have Km as they a ‘ord 
variety and present 7 king points in new 
and attractive form. We are always glad to re- 
ceive ideas and to utilize the brains of others— 
and to pay for them. Hereafter, whenever a 
good advertisement seagate itself to you, send 
it to us with your bill *t wait for an order 
we are always in need of good things it 
anybod else is “in need ot good things” let 
him write to me for samples, cage — 
and illustrate ra 4 lars, boo 
lets, cobahognes. HARLES AUSTIN ATES, 
Vanderbilt ldg 


—— 
ILLUSTRATORS AND ILLUSTRATIONS, 
St NICHOLAS. 


By ne of of Boston illustrates ads and draws— 
i IR magazine oo H. SENIOR & CO., 


10 Spruce St 


* QOLID TYPE talks inGOOD HOUSEKEEPING. 
Illustrated ads show excellent. 


QOLID TYPE talks in GOOD ee ING. 
7 Illustrated ads show excellent. 


D RAWINGS and designs ‘for enuetens and 
illustration. E. LUTZ, East Andover, N. H. 
——__+o>— 
BILLPOSTING AND DISTRIBUTING. 


Be JOHNSTON, advertising distributor. 


1531 Franklin Ave., St. Louis, Mo. 


ADDRESSES AND 
St NICHOLAS. 


ADDRESSING. 


Gass $1 for reliable list * énstoe in any line 
Mexico and South nerican countries. 
ASSOC! ATED TRADE & INDUSTRIAL PRESS, 

Washington, D. C. 


YERSONS who have facilities for bringing ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, under this head once for one iollar. 
Cash with order. 
ETTERS bought, sold or rented. Valuable 
4 lines of fresh letters always - Bar ne for 
——— Write for WE and prices. ical 
a specialty LEFFINGW ELE « CO., tie 
Seavbers St., Chicago, Tl. 


ADVERTISING NOVELTIES. 
p= of Boston is ahead, but that’s no nov- 
elty. 


ADVERTISING rates invariable in ST. NICH- 
CLAS 


QGewine machines will boom your circulation 
Write = particulars and prices, FAVORITE 


MFG CO., Wabash Ave., Chicago, IL 


LOCKS we kinds, from the humble alarm to 
the stately “ ae ifather.” Special designs 
made to order. H. D. PHELPS, Ansonia, Conn. 


pie saver, the latest copyrighted advertising 

novelty. Exclusive right in a city to first 
comer. Samples, 2c. Permanent. ANDON 
PTG. CO., Columbus, Ohio. 


ror the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once for one dollar. 


o 
NE WSPA PER INSURANCE. 


NSURE present and future badness by using 
ST. NICHOLAS. ’ 





162 


Fiving gone, Jomeiry. ren real entats hate, fur 


a eS optical 
fom ome were, in Sima, aul” Hin lees w 


trifle. 

Baker I ILLUSTRATING G SYNDICATE, Co Colum- 

pouries WANTED — By Som H. Pierce, 

p. land, Me., as clerk or — in an 
vert epcy or newspaper office, or as 

ining manager or assistant for a firm doing 

i Expericnce: Ten years ar 

cashier for Geo. P. Rowell & Co., seventeen years 


ax r adv vertising — ‘ment < Se cee 
Stinson Co. (E. C. Allen), Portland, 


W ANTED—A bright. active active young man, expe- 
rienced in the succesefu advertising and 
introtuction of proprietary medicines. One 
willing to demonstrate his ability under a trial 
engagement at a low salary will learn of a rom 
ay ye by addressing © PROPRIETARY,” 
. Mass. To receive attention ap- 
plicants must ‘give experience, radsrumees anda 


name lowest for a tl 
worker—not a “ is what 1 is wanted. 


ORRESPONDENTS WANTED—Everywhere ! 
/ Bright, youpg newspaper men run across 
and news items daily that are ex- 


toward makin, 
r. Address all communications to PEI} T 
ERS’ INK, New York. 


NOTICE TO ADVERTISERKS-— No matter where 
4 you are advertising. or how much space 
use, you save money using my oddly and 
handsonaely designed and en ved plates for 
and bottom of your ad. ey separate your 
from the rest and make it the most promi- 
nent on the entire page. For top plate name of 
Susinessand for “To Say name and address 
up designs and furnish 
lates iter rx a eit the order Your sat 
“ion absolutely guaran or money re- 
turned. Send cash and I'll get up sketches to 
suit. W. MOSELEY, Box K, 466, Eigin, Ill 


T° ADVERTISEMENT WRITERS : 

We want a series of six letters written. 
These letters are to go to hotels, club houses, 
restaurantes and all sorts of institutions, and are 
to introduce to their notice a machine for doing 
certain work in such places. If the tirst letier 


brings the results looked for, well and good ; if 
not, then the second letter is sent, and so on. 


Those who think they can serve us advanta- 
geously are invited to ‘send for a circular that 
will contain information upon which the mat- 
ter to be prepa: can b e letters 
are to comeain not less than 150 nor more than 
200 words. Letters to be submitted in series of 
six, and for the series selected as the best we 
will pay ee and for any other: that may be 
accept ¥ $5.00 per set of six. This offer 
stands ey till "September 1, 18%. All letters 
must be type written. For further informa- 
tion address 
THE FS aetyn'ey LOW MFG.CO. 
9 West $2d St., New York, N.Y. 


pe Bendy 





SPECIA LM WRITING. 


— of the best dailies and weeklies use m 
tial “ ed. copy.” It pays. G. T. HA 
MOND: Seapets, RL 


STREET CAR ADVERTISING. 
poumors figures are never beaten. 
e 


A J. JOHNSON, 261 Broadway, New York City. 
. 


| aaaes “full-time” service ask Dodd of Boston. 


\ he tS TO FERREE, First National Bank 


. Hoboken, N. J 


| ee ya car advertising in New England ad- 
dress M. WINEBURGH, Times Bidg., N. Y. 


PRINTERS’ INK. 


FS Street Car Advertising, everywhere 
GEO. W. LEWISCO., Girard .» Phila, Pa. 
BS inducements for advertising on the ele- 

ated railways New York, re and 
reet cars everyw! 


. a~ S free. COHN BEOS., Temple Court, 


PREMIUMS. 
peas users, write to KUHN & CO., Mo- 
line, Ill. 


remium users, write to D.T 
.. 78 HKeade St , New York. 


ORar's has the best prem jums. HOME 
BOOK COMPANY, 14 ¥ 142 Worth 8t., New Yor 


QEWING machines half _p price blishers. 
Liste free. AM. MACHT) ECO, 0, Li) 


gem — ILAS celebrater his peat eaerie: birth 
so successfally that first edition of 
the ff number is all sold. 


Rees Home Repairing Outfit. Best pre- 

mium ever offered iu exc: for adver 

tising. RUOT BROLHERS, Medina, O. 

Pwr! increase your machines are the best 
Will 7 your circulation. FAVORITE 
. CO., 342 Wabash Ave., Chicago, IL 


UBSCRIPTION 
MALLETT, ee 


TO LET. 
¢ A PVERTISING space in ST. NICHOLAS. 


Gon HOUSEKEEPING. Space. 
H. ?. HUBBARD, Mgr., 38 Times Bidg., N.Y. 
\00D HOUSEKEEPING. Spac 

H. P. HUBBARD, Mer., 38’ Times Bidg., N.Y 

TT LET—Front office in building No 10 Syeue e 
. Large and well ligh ; Steam hea 

electric light; size about 25x40. Can be eabdi’ 
vided into several offices. nt, $50 a month 
For further emcees address GEO. P 
ROWELL & CO. 


ADVERTISING AGENCIES. 
“TRY Dopp. 
| 5 eee is safe. 
pore of Borton. 
peor? is the man 
AL indorse st. NICHOLAS. 
AGENCIES know GOOD HOUSEKEEPING. 
A GENCIES know GOOD HOUSEKEEPING. 


DVERTISERS like Dodd, because Dodd has 
experience. 

\ EO.8. KRANTZ, 8) 

IN. Y. dailies. 


DVERTISING. n pers. 
See GKO. W. noe = rey PP 


Ch. K.HAMMITT, Advertising 231 Broadway, 
N.Y., willserve you eee. economically 
LEADING dailies, circ. 


, 1 00 FLETCHER ADV. AGENCY. Y. Cleveand.0 oO. 


i = — to a anyth anywhere 
me, the GEO. P ROWELL 
ADV  ERTISING CO. ; ‘to N10 Spruce St., New York. 


ICKS’ New er Advertising Agen 
H WitLiaM pat LICKS, proprietor 
assau St., New York 
‘NBARLES H. FU ee NEWSPAPER ADV. 
/ AGENCY, 112-114 gy ~~ st. Chi 0, * 
Temple Court, New York. ished 1880.” F 
timates cheerfully AD ge 


‘HE INTER-STATE ADVERTISING AGENCY, 
‘I Kansas City, Mo., offers gene: f 

a good service on reasonable terms for Western 

a We prove our work. If you wish 

this field, write to us. 


Special advertisin nt for 
wb Wt ith 8t., N. ian 





PRINTERS’ INK. 


ELECTROTY} PES. 


AFTER you have Teceived py from every 
one else write me, tell: just what you de- 
sire, ands and pee te much or I i as save you. 


ER, 5 Beekman 

NET a —- ices, w > 
G Our tai hase ta he best on the 
=e. acilitiess cmpester work. WM. 

. BARNUM & CO., New Haven, Conn. 

‘HE best ad can be spoiled a poor printer. 
‘| We display ads eo they wiu'es — the eye, 
and also furnish electros. Add JOHN: 
STON, Printers’ Ink t Press, 10 10 Sprace we NY 


Cae is preferred by advertisers a. 
it is 10 per cent cheaper than other 

wood or metal base cuts; it isso cht for o— 

purposes you save the cost of cut. 

wood as well as a epeetes cut die. Seis 


and cellu machinery ge 
3°. W. DORMAN CO, ‘Baltimore, Md., s 
ADVERTISEMENT ’T CONSTRUCTORS. 
*T. NICHOLAS. 
Ss 


tay or metal. 





]) 0D? of Boston builds ads that build trade. 
U YP 7oeste ads. They'll please you. DU- 
PORT, N. Elm St., Westfield, Mass. 


DS with pith and int constructed. 
4% CUKRAN, Lil W. 34th St., New York. 


[LFEECTIVE rtising matter prepared. 


R. L. 


ad verti 
4 JED SCARBORO, Station W, Broo! 


SAMPLE ad, 25 cents in wae M,. BOARD- 
MAN, 2454 Frankford Av‘ Ave., delphia. 


V E have turned out more oh and better ones 
than any other house in the business. WM. 
JOHNSTON, Manager Printers’ Ink Press, 10 

Spruce St., New York. 


oe Ree of Ideas for Advertisers.” 50 illus- 
trations. 70 styles of ready-made ads. 
Table of t type. xo of valuable «a - 
tions. 100 pages. On cents, pos' i lo Be 
MALLETT, publisher, 78 Read 4s Reade 8t., V vy 


TEW ROOST—New office, office, desk, chairs, waste 
popes. basket—and a lot of other things. 
Writh ng ads still. Run in, I’m near the City Hall. 
Want 5,000 books about ers business ¢ Cost $75, 
coma w. W. BRE 261 Broadway, Room 
15, New York City. 


be A DS that sell goods.” 


an AUSTIN ATES, 
ERBI a BLD 
“NEW ORK, 


| OME-MADE ads are often_like home-made 

clothesthey don't fit. My business is to 
write advertising matter that fits. I try to be 
more than careful, more than painstaking in my 
work. I give small orders just as much t ought 
as big ones. I believe I Sa ‘Ip any man in- 
crease his Sasiness. BERT M. MOSES, Box 283, 
Brooklyn, N. Y. 


WILL write 13 ads (a 3 months’ service of 

weekly changes) for any retail business, and 
supply an outline cut for each ad, for #20. Thi 
applies only to the regular retail lines, and [ re- 
serve the ht to decline any order. Send par- 
ticulars of age oane & of old ae one a 
et > gi ou have any make HARLES 
Wanderbilt % Bidg., ber York. 


gircr bene first of Jeby The 1 have prepared adver- 
tising ne ag Pash Lint care, “~g 3 liver 
oil, dry goods, dyeing, si ver polis uy 
building, vara, numbering machines, bn 24 
stationery. cigars, ge 4 cure, fig syrup, men 8 
i ultry anda pile remedy. 
! “Business Bullets” fora 

». stamp. JED SCARBORO, Box 63, Station W, 
Brooklyn. 


HAVE just had 13 cuts made for a jewel 

house in West Virginia. I am allowed to sell 
au licates to jewelers in other States. I will 

te 13 ads to oraer to fit the cuts and the busi- 
ness and supply cuts and all for #20. [ will sell 
the 13 cuts and duplicates of these West ve 
= (which are of a general character and will 

tany store) for $13. CHARLES AUSTIN BATES, 
Vanderbilt Bidg., N. Y. 


6é¢ 4 DVERTISING yap 4 Leen am ag Ag 

is the vo a 
lished. It contains 
retail advertising. "The result of an actual expe- 
rience ef nearly ten years. The price is 25 cents 
a copy ge ——— or stamps), and if any- 


y regre' ihe ip- 
ter of the book he — > ho ve his money back in- 
stanter. ve oe RLES AUSTIN BATES, Vanderbilt 


Bidg., New York. 


[RE largest concern of its kind in + wane 
wrote to me on July 10. The wri : 
“ The three advertisements are iy good. 
We are very glad to have them, as they afford 
variety and present 2 talking points in new 
and attractive form. We are always glad to re- 
ceive ideas and to utilize the brains of others— 
and to pay for them. Hereafter, whenever a 
good advertisement i “Bom itself to you, send 
it » us with your bill *t wait for an a 
good ti - _ 

nee to me for tH, prices, ete an lent 

and illustrate advertisements, circ lars, boo 
lets, cone Bide. CHARLES ‘AUSTIN ATES, 

Vanderbilt 


—_-_-—___— 
ILLUSTRATORS AND ILLUSTRATIONS, 
ST. NICHOLAS, 


prs of Boston illustrates ads and draws— 


por magazine Morsetions, H. SENIOR & CO., 
10 Spruce S8t., N.Y. 
G@OLID TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excellent. 
SOLID TYPE talks in GOOD pines ING. 
a Illustrated ads show excellent. 


D*rne and designs for enverthans and 
ustration. E — TZ, East Andover, N. H. 


BILLPOSTING A ND. DISTRIBUTING. 


I H. JOHNSTON, advertising distributor. 
e 1531 Franklin Ave., St. Louis, 


Mo. 


ADDRESSES 
St NICHOLAS. 


AND ADDRESSING. 


‘END $1 for reliable list y fa aa - a. line 
\) in Mexico and South A tries. 
ASSOCIATED A nee & INDUSTRIAL, ‘PRESS, 
ashington, D. 


JERSONS who have facilities for bringing ad- 
vertisers and ee een into contact through 
lists of names and addresses may announce them 
in 4 lines, under this head once for one iollar. 
Cash with order. 
ETTERS bought, sold or rented. Valuable 
4 lines of fresh letters always in stock for 
rental. Write for — and prices. Medical let- 
ters a specialty. LEFFINGWELL & CO., 112 
Dearborn St., Chicago, Il. 


ADVERTISING NOVELTIES. 
1p? of Boston is ahead, but that’s no nov- 
elty. 


ADVERTISING rates invariable in ST. NICH- 
CLAS 


GEwine machines will boom your circulation 
Write = rticulars and prices. FAVORITE 
MFG CO., Wabash Ave., icago, Il 
LOCKS we kinds, from the humble alarm to 
the stately “ Grandfather.” Special designs 
made to order. H. D. PHELPS, Ansonia, Conn. 


4 he saver, the latest co est copyrighted advertising 

novelty. Exclusive ht in a city to first 
comer. Samples, 2c. Permanent. iNDON 
PTG. CO., Columbus, Ohio. 


oe the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this — once for one dollar. 


NEWSPA PER 1 INSURANCE. 


resent and future business by using 
a NICHOLAS ’ 
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ADVERTISING MEDIA. 


yore. 


R= on Dodd. 

peor? of Boston. 

per? places ours. 

OPP wil treat you right. 


] vaRsAy Corn Cure. Samples free. Send ad- 
to M. COHN, 382 W. 5ist St., N Y. 
Pct HOME JOURNAL, Easton, Pa_ 5,000 
cire. monthly. 5c. a line. Big results. Try it. 
ee eerAN GUIDE. Mailed on receipt of 
STANLEY DAY, New Market, N. J. 
Senn DEALER’S MAGAZINE. Send 
for adv. rates and copy. 78 Reade St., N. Y. 
I COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, 12 Tribune Bldg., N.Y. 
[SE OPTICIAN AND JEWELER, 9% Maiden 
ane, N. Y. A peculiarly good medium for 
careful advertisers, 
ny rson advertising in PRINTERS’ INK 
to the amount of $10 is entitled to receive 
the paper for one year. 
OMINION Newspaper paper List (60 weekl Ts). 
I Sworn circulation = CANADA READY 
PRINT CO., Hamilton, ¢ 
A DVEITISERS_ Only 10 cents per line ; circu- 
lation 20,000. medium on earth. CRIPE’S 
COMMERCIAL REPORTER, Marion, Ind. 
Re INDEPENDENT. Own your own news- 
aera Send for estimates to PICTORIAL 
WE IES CO., 132 Nassau St., New York City, 
RADY Raf act sizes : varied 
fea’ ews servi UNION 
PRINTING G COMPANY, NY, is. Vandewater St., N. Y. 
Te. METROPOLITAN AND RURAL HOME, 
+» an icultural and family journal, is- 
sues over 500, monthly. 
TT. HEARTHSTONE. 285 


low prices ; 
ce. 


It pays advertisers, 


285 Broadway, ye. ¥. 

Largest paid-in-advance circulation of any 
similar monthly in the United States. Send for 
ites and sample copy. 


‘},HE SOUTHERN MAGAZINE represents the 

high-class reading public of the South fully, 
and the South is to da: tter able to buy than 
any other section. Advertise there now. 


A DVERTISING in newspapers of | “known cir 
culation ” means “ BUSINESS ’ ‘or partic- 

ulars agcrers A. FRANK RICH ARDSON, a 

Bidg., N. Y. Chamber of Commerce, Chicag 


A GOOD list of good peopl people. 35,000 ooo all 
hee Ema wy Canada. THE 
people. If you wish to advertise in Canada, 
write to THE MONTREAL SILK MILLS CO., 
Limited, P. 0. Box 537, Montreal. 
ae Ye OUR paper is a hustler for orders.” —J. J. 
his refers to PARK’S FLORAL MaG- 
AZINE. The publisher guarantees 125,000 


tion each month, Advertising office, 517 Temple 
Court, New York City. C. E. ELLIS, Manager. 


Feith vate PAPERS—1 am special agent for 
i, i — oly leading rs of the va- 
rders. 


Hy of a best pa 
nished on 8) ret sts of _. Royal aren 
num, A. O. Ku hts of Pythias and all oth- 
= of this class. Send or list and rate card GEO. 
S. KRANTZ, Special Agent, 102 W. 14th St.. N. Y. 
——— ++ 


circula- 


BOOKS. 


ANGER SIGNALS, a men a of 
hints for general advertisers. 
mail, 50 cents. Address PRINTERS’ 
Spruce St., New York. 


I pk ~ ay yy ‘composition, comment and 
criticism. An 80 pamphlet, giving 68 
Gostgns for set'ing -— edvertinemnen F list of 
petitors, report of — of award in com 
petition, an and letters refe ng to contest. Better 
deas”’ book. By mail. 25 cents. Ad- 

dress INLAND PRINTER CO., 212-214 Monroe St., 
Chicago. 


ractical 
rice, by 
INK, 10 


PRINTERS’ INK. 


SUPPLIES. 


7 AN BIBBER’S 
Printers’ Rollers. 
Zr for etching. BRUCE & COOK, 
Water St., New York. 
DVERTISING su upplies bi business when noth- 
ing else will Try ST. N NICHOLAS. 


6é sytnone che SLAT” cases, v aoe, wood t and bor- 
de: ices will suit customers. 
HEBER WELLS, MP Ww William S8t., + York. 
yas PAPER is Printed w with in ufact- 
ured by the W. D. by maa PRINTING INK 
Co., L’t’d, 0 Spruce St., New York. Special prices 
to buyers. 


IRCULAR letters reprodt rodneed and addresses 
inserted $7.59 per M. ae oe can aero 
tell it from genuine typewriting. G. 
WYE, Masonic Temple, C Chicago. 


D Seek DEALERS- M. Plummer & Co., 45 
a St., N. Y., sell every kind of paper 
sed by printers ‘and publishers at lowest prices. 

Full line quality of Printers’ Ink. 
I aot times prices for printing. Good linen 
per 1,000: Letter heads, $2 00; note 
heads. $1.20 ; bill heads, $1 20 circulars, 8x11, 
$2.20; bigxBie, $1.40; 2%x5i, 60c., in lots not less 
than xprey prepaid. ALBER! B. KING, 

87 ‘William St St., N. Y. 


aan caesar 
FOR SALE. 


ADVERTISING space in ST. NICHOLAS. 
$1 BUYS 4 lines. 50,000 copies proven. 
e Lng ven Athens, 


DODGE, Manchester, N N. H. 
foe DSOME illustrations and initials for mag- 
Bo gg Be weeklies and general printin; a 


Ban IELUSTRATING G CO., yt» a 


ag b- Ly Controlling int interest in live Repub- 
or and weekly in reliably Repub’n 
ity, 7,800. Business pa, in; = Ay) oa 

4. atronage. “ CONTROL, nters’ i 


‘7°, 2 printing and Pagchen ox ed plant for = 
cheap. Located in prosperous North Tex: 

city. An established business. Bad health the 
cause. ‘“‘ BARGAIN,” Box 572, Fort Worth, Texas. 


VOR SALE -- Leading Bepubiices weekly of 
gressional yo _— = s and 


out for 
=. base” Ro B. bargain ERTS, ‘aShevitte. we. 


For SALE The undersigned owns, and has 
owned for twenty years, 124 lotsin a - 
of Jersey City known as 
sell them all or part. The buyer need no — yt 4. 
much money down: just enough to convey the 
assurance that the new man will hereafter re- 
lieve me of the obligation, that has become tire- 
some, of paying taxes on property that produces 
ao income. To see a map or for other informa- 
tion, call on Geo. P. Rowell, No. 10Spruce St.,N-Y. 
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A. B. 


peti © 


arion, and w: 


—_—_—__- + -—___—_. 
MISCELLANEOUS. 

QT. NICHOLAS. 

we 


U=™ the Persian Corn Cure. 


c= HOUSEKEEPING. Excellent. 


G OOD HOUSEKEEPING. Excellent. 


yar BIBBER'S 
Printers’ Rollers. 
pore of Boston pays advertisers. Write to 
himandsee. 
T= SOUTHERN MAGAZINE reaches all the 
intelligent and i wealthy South. 
a= cabinet photograph a and 35c. and receive 
2 miniature photos. G. FAIRFIELD, Wind 
> Pa. 
MPERRIFF'S perfect we washing machine will boom 
your circulation Write for particulars and 
prices. PORTLAND MFG. CO., Portland, Mich. 





PRINTERS’ 


NEWSPAPERS 
ano PERIODICALS. 


Advertisements under this hec this head. 
without 


two lines or more 
ine 
the 


With dis- 
price is 
in one week in advance. 


CALIFORNIA. 


ANGELES TIMES leads in Southern Cali- 
ornia. Sworn circulation 14,000 daily. 


CONNECTICUT. 


Ts DAY prints more wants than any other 
New London, Conn., paper. 


vs TIME: art, = 


THE DAILY UNION. 
BRIDGEPORT, CONN 
EIGHT PAGES. ONE CENT. 
Circulation, 7,200. 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
& OSES, r. 














‘4 7 














MORNING. 


THE TWO HERALDS. 

WATERBURY SUNDAY HERALD. 
BRIDGEPORT SUNDAY HERALD. 
Every nook and ar in the Nutmeg State is 
covered by them. trains and uy pony 
expresses these two bapers are delivered Sunday 
—— all over Connecticut. Special editions 
into Hartford, New Haven, Meriden, 

Danbury « aaa Ansonia. 

80,000. 150,000 Readers. 


THE HARTFORD TIMES. 








Wize O. Burr, Publisher. 
Rorvs H. Jackson, Bus. Manager. 
Daily- 12,500 circ circulation. 


The great advertising ing medium for reaching the 
Nutmeg State. 


Weekly—7,000 circulation. 


PERRY LUKENS, JR., New York Repr ive, 


INK. 
HE SOUTHERN MAGAZINE shows the 


est increase in circulation of all mon’ 
have not cut prices. 


MAINE. 
BANGOR COMMERCIAB. 
J. P. Bass & ©o., Publishers, Bangor, Me. 
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Daily average, nearly 5,000 copies. 
Weekly average, over 16,000 copies. 


PERRY LUKENS, JR., New York Representative, 
73 Tribune Building. 





MASSACHUSETTS. 


40) WORDS, 6t.,50 cts. ENTERPRISE, Brockton, 
Mass. Circulation 7 000. 


EW BEDFORD (Mass.) JoURNAL. Daily aver- 
a over 4, aod ‘Remember us when placing 
in 


DAILY GLOBE, iver 


EVERY 
FALL RIVER. EVENING. 


Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 
W. F. KENNEDY, Managing Editor. 
WM. H. HANSCOM, Business Manager. 


MICHIGAN. 


( ‘ RAND RAPIDS DEMOCRAT, the tating Re 
¥ per outside Detroit. 13,000 dai 


40. 000: PROVED CIRCULATION for 


Line. Sample copies 
“ONCE A MONT 























nd proot 9 of 


circulation free. 
DETROIT, MICH. 


MINNESOTA. 


N J INNEAPOLIS TIDENDE has the la 
culation of any Norwegian-Danis! 
in Minnesota. 





cir- 


paper 





73 Tribune Building. 


DISTRICT OF COLUMBIA. 


AL -ERT advertisers advertise in “ue os ELD’S 
44 WASHINGTON, Washington, 


FLORIDA. 


purr it x the CITRUS Oa CHRONICLE. 
me print. First issue next week. 








Inv ma, 





GEORGIA. 


. = ENTERPRISE, Smithville, Ga. Official 
rgan of Lee County. All home print. 


INDIANA. 
The Big Weekly of the West. 


The AMERICAN as Zeeore, of —;y- Ind., 
is the largest WEEKLY of tuitched (ndiana 














The Housekeeper, Minneapolts, 
Home Paper. Pays Advertisers. 


D ULUTH. 
Population to-day, 75. 
he most prosperous city 





a: the country. 


THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 


Published every day in the year. It is the 
leading and jargest circulated newspaper at the 
head of the lakes. 


PERRY LUKENS, JR., Eastern aa ie 
73 Tribune Building, N. Y. City 


FRR _D DES GLAUBENS, St. Louis, Mo. Est. 
Ai 1850. Circulation 38,000 Brings results. 
[BE BoM HOME CIRCLE. St. Louis, Mo , is Wg Bess 
advertising medium in the West. 75, 
50c. per agate line vata” 





copies each month. 
lished in 1880. 





KENTUCKY. 


\ J ANT to sell an 
TUcKY STock Farm reaches them. 

Te WEEKLY DANVILLE ADVOCATE covers 
the “‘ Blue Grass.” Annual rates, 10c. an inch. 








thing to horsemen? KEN- 


NEBRASKA. 


T° advertisers! The Red Cloud CHIEF, Red 
Cloud, as is all home print, —_ dios a 

circulation of 1,300. Write for terms. 

THE CHIEF, Red Cloud, Neb. 
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THE EVENING JOURNAL, 

JERSEY CITY'S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find (T PAYS! 
NEW YORK. 


St NICHOLAS. 








"BREE trial lines 25c. in Watertown (N. Y.) 
Lp—30,000 readers. 
Fors any good business it will pay te =X 1. THE 
CHRISTIAN ADVOCATE, New Yo: 
OWELL accords THE Le Roy ae largest 
& weekly circulation in Gevesee Co., N. Y. 
NEWBURGH.N. ¥ Pop. 25,000, The leadir 
newspaper,daily and semi- -weekly JOURN AL. 
Is Chemung County, 








N. Y., according to the 
American Newspa © Directory for 18%, now 
in press, the Elmira Youne WOMEN" 'S BANNER has 
a larger regular issue than any other bi-monthly 
paper. 
PRE LADIES’ WORLD has had a paid average 
circulation (January to June, inclusive) of 
363,750 copies per issue. No sample copies, but 
all circulation paid for in edvance. Circulation 
will be still larger for last half of ’%. Send for 
a copy and an estimate. 8S. H. MOORE & CO., 
New York. 
a TROY PRESS. i. O07 O'R. Tucker. A strictly 


high grade family dally. 
vertising service the best. 


11 Tribune Building. 
I. M. LUPTON’S popular periodicals, THE I "EO. 
PLE’S HOME JOURNAL and THE ILLUSTRATED 
Home Guest. Sworn circulation, 500,000 copies 
issue. Advertising rates, $2.00 per agate 
line, less — and space discounts. For sample 
copies ai further rticulars aeeress ° 
LUPT« N, publisher, 3 & 108 Reade St., N. Y. 


ADVERTISING IN F 


TEXAS SIFTINGS 





Eight pages. Ad- 
New York office, 








= PAYS! 





PRINTERS’ INK. 


A COMPARISON___._——~ 


During 18938 the New York EVENING 
POST contained 2% per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 


The patronage which 


“LIFE” 


obtains from advertisers 
proves its capability and 
efficiency as a medium. 








INFLUENTIAL NEWSPAPERS ARE. 
THOROUGHLY READ. 


THIS MAKES THEM THE BEST 
ADVERTISING MEDIUMS. 


Such Newspapers are the 


Daily Press & Knickerbocker 


SUNDAY PRESS. 


Press-Room Open to Inspection of Advertisers. 


BEST EQUIPPED NEWSPAPER PLANT 
IN ALBANY, 


OHIO. 


MS VesIngUs FARMER for Southeastern Onio 
$5an inch this year, Zanesville, Ohio. 
HE TOLEDO EVENING NEWS leads its com- 
petitors in local circulation—10,000 daily. 








| AxTON MORNING TIMES and EVENING 
NEWS are clean, reliable, family papers. 











FIVE DOLLARS whe" cesr an. 


SWER TO THE QUESTION ‘‘WHY DO YoU 
SUPPOSE THE SILVER CROSS IS CAR- 
RYING FIVE TIMES AS MUCH ADVER- 
TISING AS IT DID SIX MONTHS AGO?"" 
Address 158 W. 28d St., N.V. City. 


REDUCED To 1O0c. 


GODEYS 


BIG INCREASE OF CIRCULATION, 
Present Rates, 75e. per line. 
Send for rate card giving discounts. 
___THE GODEY COMPANY, NEW YORK. 
_ | THE OLDEST, LARGEST AND 


TH E MOST INFLUENTIAL 
| R i S Ho PAPER OF THE CLASS PUBLISHED, 


For all matters relating to advertising, please 


ress 
D. W. VAN DEREN, Advertising Ma‘ r. 
17 Barclay Street, New York. — 








Being on the right side of the 
| fenee, politically 
ci freulation ‘will be larger 
| this year than ever. 


ees N VINDICATOR 7,800 daily, 5.200 
weekly. Leading ‘newspaper in Easte Eastern O) 
PH, AMERICAN FARMER AND FARM — " 
will not, under any circ’ ces, accept 
of any “fake” ads at any price. The AMERICAN 
FARMER AND FARM NEWS guarantees the reliabil 
ity of every advertiser to its ers. The AMER- 
ICAN FARMER AND News gives better re- 
turns to advertisers for the money than any oth- 
r of its class published anywhere in the 
The AMERICAN FARMER AND FARM NEws 
ad rate is cnly about 1 cent for! inch in every 200 
ot gy to bona fide subscribers during the 
year AMERICAN FARMER AND FARM NEWS is 
the result of the purchase and consolidation of 
six farm papers, every one of which was a leader 
in its sphere. The AMERICAN FARMER AND FARM 
News is a practical paper, edited by practical! 
men for precios people The AMERICAN FARMER 
AND FARM NEWS wants your business if you ar 
square. f you are not oquare it would rot 
take it at any price. GEO. BECK, Eastern 
Manager, 193 World Blde., AS York Citv. 


PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN at the largest 
\ circulation of any Scranton pa 
rivania is 


Dethe BEST LOCAL DAILY in Penn 
CHESTER le een 


30,000 desirab 
he garden t of the Keystone State. AL- 
TAGE PRO im Chester, 

WELL-TO-DO, intelligent le, 
30, 000 who my reciate ~~ Me en 
they see it, read t ITER TIMES every even- 
ing. WALLACE ys ‘SPROUL. OL. Chester, Pa. 
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a ht ae 1886, 

8 eee 1804. 

ylestown, Penn: ania. 

Have aiwags been ¢ exclusive fy home pe print pa- 
rs, with larger circulation any competi- 

fors’ ‘Best mediums for advertising in Bucks 

toe 


“RHODE ISLAND. 


TS NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 

y EWPORT DAILY NE EWS, a r of “known 

a 3,500 copies. 


SOUTH DAKOTA. 


SOUTH D “DAKOTA—In its issue of August 8th 
Rs’ INK will publish an article — the 
pin a. = What ome shall an advertiser use to 
reach the people of South Dakota?’ Contributions 
are invited from persons who deem themselves 
competent to prepare such an article. If use is 
e of any article — i in response to this 
invitation, due credit wil 1 be given, and our cor- 
respondent will be entitled to a year's subscrip- 
po os ot igual Ink in payment for service 
rende! 


D4tiz IN 























TENNESSEE, 
T= aves ba ae AT Guaranteed circu- 
lation r 2,200, Estab! 


weekly. No ‘pot 

lished in the richest a 
tion of 4 “LYNG ccimen 
v. oA CH & 
PERRY, Props. Col 
FP ENNESSEE—In its issue a = = PRINT- 
ERS’ INK pa publish an le on the sub- 
somes “What rs shall an ndvertienr emp to 
ach the pene le of Tennessee?” Contribu- 
tions are invi from persons who deem them- 
such an article. If 








ice rende 





TEXAS. 


ie ‘its issue of August 15th PRINTERS’ 
INK wil blish an article on the eg me 

“ What papers rebel on advertiser use to reac’ 

the people Ne of Texas!” Contributions a are tuvited 
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VIRGINIA. 


y <x F -In its issue of A 
K will p de K- an article 





22d PRINTERS’ 
= the subject : 

= shal advertiser use to reach 
the people of Virginia!” Contributions are in- 
vited from persons who deem themselves com- 
petent to prepare such an article. If use is made 
of any icle sent in, in response to this invita- 
tion, due credit will be given, and our corre- 
spondent will be entitled to a year’s subscription 
ee Ink in payment for service ren- 





WASHINGTON. 


BATTLE TELKGRAPH 








SE ATTLE TELEGRAPH, the 
Democratic daily north of San Franc’ 


y 7 ASHINGTON—In its issue of Augu =¥ 2th 
PRINTERS’ IW 


K will Lage an article on 
the subject : he rot hall an advertiser 
use to reach the peopl le = "Washington !” Con- 
tributions are invi m persons who deem 
themselves com such an arti- 
cle. If use is made ot any article sent in, in re- 

nse to this invitation, due credit will Ve 
given, and our correspondent will oe. — to 
a year’s subscription to ‘ieee K in pay- 
ment for service rende: 


WEST VIRGINIA. 


; WwW VIRGINIA— ane issue of August 29th 
PRINTERS’ INK Hy | = article on 
= casont: - What pa rs shal vertiser 
h the eons ek: West Virginia 1” Con- 
tributions | are invited from persons who deem 
themselves competent to pre such an arti- 
cle. If use is made of any article sent in, in re- 
mse to this invitation, due credit will be 
ven, and our correspondent will be entitled to 

a year’s subscription to ‘ippeeeed NK in pay- 
ment for service rende 


WISCONSIN. 


XCELSIOR, Milwaukee. The leading German 
4 _Teligious newspaper in Wisconsin. 
PD ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,400 paid copies each is-ue. 
\ TISCONSIN AGRICULTURIST, Racine, Wis. 
tn Wi Largest circulation of any English paper 
n 


a 


























from persons who dee’ 
ch an article. If use is made of any 

article sent in, to this invitation, due 

: redit will be given. and our correspondent will 

be entitled toa _ s — 

INK in payment for service rendered. 





UTAH. 


UT ie —In its issue of A 
tae a publish an art 





st 15th PRINTERS’ 
—— the subject - 


rs shall an adve: Tr use to reac 
the ‘people “jy Utah! oar Contributions are invited 
from persons who 


deem themselves competent 








be given, and our corre 
it will be — to a year’s subscription 
Ixxk in payment for service ren- 





SO. & CEN. AMERICA. 


DVERTISE IN 
PANAMA STAR & HERALD. 
K. Y. Office, 52 Broad St., N. Y. 








w= ISCONSIN —In its issue of September 5th 
tates bay will publish an article on 
the subject : rs shall an advertiser 
use to reach aban peop ie of Wisconsin!” 
hations are invii from persons who deem 
themselves com mt to prepare such an arti- 
cle. Hf use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
given, and our correspondent will be enticed to 
a year’s subscription to PRINTERS’ INK pay- 
ment for service rendered. 





WYOMING. 


We “See its is-ue of september 5th 

tpg A if will publish an article on 
the ap & peoplet pers shall an advertiser 
use to reach of Wyoming!” Contri- 
butions are ya rom rsons who deem 
themselves competent > prepare such an arti 
cle. If use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
given, and our correspondent will be entitled 
to a year’s subscription to PRINTERS’ Is in pay- 
ment for service rendered. 








CANADA. 
"a oe OF CANADA _. its issue of 
h Pristees’ [ 


Sep 
will pe an 
article on the ‘aden = What 
advertiser use to reach the people of the D Sooke 
=. fi Canada!” Contributions are in 
Ives competent 
care aoch an article. If use ix made of any 
to prepare in, in response t > this invitation. due 
credit will be given, and our correspondent will 
be entitled to a year’s subscription to PRIstzes’ 
Lex mm payment fur service rendered. 








168 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anD $ AND PUBLISHERS. 


pe iagned Ba - _ Wednesday. Subscription 
ayear. Five Cents a copy ; 

Three R. 2. ya toy No back numbers. 
Bt per aes who desire to sub- 
’ Ink for the benefit ae their 
advertising patrons can cota n special te: 


application. 

t= Being printed fro: lates, is always 
— to law a new edit on sof five hun —y = 
gopies for or a larger number at three dol- 
lars a hundred. 


(@ Except by special assignment, 
INK does not invite contributions from persons 
oe te exmect the return of un manuscript or 
be paid for their contributions. 
a If any person who pes not paid for it is 
rece PRINTERS’ INK, agg some ~~ 
has subscribed 


in his nam 
stopped at the expiration of n of the = pel oe 
No. 


ms on 


10 Spruce STREET. 


CIRCULATION. 
Average for last 13 weeks, - 


Orricgs: 
17,176 copies 


1894. 


THE road to fortune is paved with 
printer's ink. 








NEW YORK, AUGUST 1, 








SHEKELS and sense are necessary in 
successful advertising. 


GET something people want, adver- 
tise it wisely and it is sure to pay. 


THE best advertising will not create 
a demand for that which is not wanted. 


SuccEss in business is paved by the 
type-setter, and made smooth by the 
printing press. 


THE only newspaper in America 
issued every other day is the Reporter 
of Raton, New Mexico. 

BREVITY is the soul of defeat in 
some advertising. Grain won't grow 
to fruitfulness the day it is planted. 


THE advice of a bishop to a young 
preacher applies equaily well to an ad- 
vertiser: ‘‘ Have something to say. 
Say it. Stop.” 

THE Socialist Newspaper Union of 
St. Louis, Mo., is responsible for 
twenty-eight editions of Labor, a weekly 
organ of the Socialist Labor party. 
It is intended for circulation in the 
principal centers of labor in the United 
States. Being a comparatively new 
departure, its value as an advertising 
medium is yet to be shown. 
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THE men who fail and go down in 
oblivion belong to the class who never 
advertise, advertise occasionally or 
only as they think their trade will 
warrant, 


THERE may be a double meaning in 
the misspelled sign in Scuth Brooklyn 
—‘‘ For Sail. A sloop yacht of 45 tons. 
Apply to owner, — Third Avenue, 
Bayridge.” 


AN advertisement should tell the 
whole story in the least number of 
words, carefully selected and easily 
comprehended, The display should 
be adapted to the medium used. 


TO CATCH the eye is the first requi- 
site in an advertisement; what fol- 
lows should be so well put together as 
to excite the reader’s interest and claim 
his attention to the end. 


ADVERTISERS on buildings should 
always consider the possibility of their 
signs being hidden by houses that may 
be erected. Portions of two advertise- 
ments visible from the Brooklyn Bridge 
cars read thus: ‘‘ Children cry Lots 
$20." We are aware they cry lots, but 
did not know they cost $20. Of course 
the remainder of the signs is left to the 
reader’s imagination, 


A WESTERN correspondent, who ad- 
vertised his goods to be the ‘* most ex- 
pensive in the market,” expresses sur- 
prise that the result was a large sale. 
It appears, however, that the goods 
were promised to outlast all cheaper 
productions, and to pay best in the 
end. Every one wants the best and 
most people will pay more to get it. 
The advertiser who now uses the ex- 
pression, ‘‘A little higher in price, 
but—” will undoubtedly find it of 
great value. 


A CORRESPONDENT of the Boot and 
Shoe Recorder says the editorial pages 
of the trade journals are ‘‘ all given to 
taffy,” and goes on to say: ‘‘If the 
taffy was of different flavors and colors 
it might be endurable, if not accepta- 
ble, but week after week we have to 
read about Jones’ big rush of orders, 
Smith’s great success in tap toe slip- 
pers, Brown’s arrangements to build a 
new factory to increase the output of 
his new style copper toed opera shoes 
to keep even with the rapidly growing 
demand,” 
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THE CLASS JOURNAL PRESS. 


The short essays and catalogues appearing 
in Printexs’ Ink from week to week, and in- 
tended to aid advertisers in makinga judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 


form. All newspaper facts and statistics are 
from the American Newspaper Directory for 
1894. 


ARCHITECTURE AND BUILDING, 


Some papers devoted to architecture 
are purely scientific while others are 
intended for laymen as well, and fur- 
nish such information in detail as will 
enable the country builder to map out 
his own plans and specifications and 
build his house without further inter- 
vention. Forty-three papers relate 
to different kinds of Architecture, 
Building and, of necessity, have to do 
somewhat with Engineering. 

The following list contains all ac- 
corded a circulation of more than 
1,000 each issue. 

In this, and the lists which follow, 
circulations to which the asterisk is 
affixed may be relied upon absolutely. 


WEEKLIES, 
Boston, Mass.: Am.Architect & Build- 
ing N: 
Chicago, Ill: Amer. Contractor 
Brooklyn, «: Review & Record.. 
Chicago, Ill: R. E. & Building Jour.. 
NewYork, N.Y.: Archit're & Building 
SEMI-MONTHLIES. 
Pittsburgh, Pa.: Builder's Gazette.... 4,000 
Journal of Building 1,500* 
Boston, Mass.: Producer & Builder.. 1,440* 
MONTHLIES. 
New York, N. Y.: Carpentry & B’ld’ g 17,500* 
Scientific American (Arch, and 
Builders’ Edition) 
Louisville, Ky.: So. Mfr. & Builder. . 
New Yo tN Y: Mnfr, & Builder. 
Builder and Woodworker 
Chicago, Il.: National Builder 
Cleveland, O.: Amer, Builder... .. 
New York, N. Y.: Architectural and 
Building Monthly 
Atlanta, Ga.: So, Architect 
Chicago, IIl,: i 


S 
New York, N. Y.: Architectural Era. 
St. Louis, Mo.: Building Trades Jour. 
San Francisco, Cal.: Architect and 
Building News 
QUARTERLY, 
New York, N. Y.: ee Modern 
Houses 13,500* 
ART, DECORATING AND FURNISHING, 


Art in many of its phases is repre- 
sented by the 26 different journals. 
They treat of Art, Ancient and Modern, 
Decorative and Pictorial, Interior and 
Exterior, House Fitting and Furnish- 
ing, Upholstery, etc. Some are for 
the general public interested in such 
matters, and some are intended only 


45 
2,250 
2,250 
2,250 


7,500 
7,500 
6,708* 
4,000 
4,000 


4,000 
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for the trade. As would be expected, 
most of these journals are well printed 
and handsomely illustrated. The fol- 
lowing is a list of all accorded a circu- 
lation of more than 1,000 each issue : 
WEEKLY, 
New York, N. Y.: Studio........ este 
MONTHLIES, 


New Yo N N. Vv: Art Lnterchange., 
Magazine y ne ‘Art 

Chicago, IIL: 8, 

Philadelphia, Pas Painting & Decor’g 4,000 

Chicago, IIl.: Interior Decorator 
Picture and Art Trade. 

New York, N. Y.: China Decorator. . 
Decorator and Furnisher , 
Furniture Trade Review and In- 

terior Decorator 
Sun and Shade... 
Upholsterer... 
Art Student 
QUARTERLY. 
New York, N.Y.: Quarterly Illust’r.. 
PLUMBING. 


There are 6 papers in this class, de- 
voted to the trade and to the ‘*‘ master 
piumbér.” The following is a list of 
all accorded a circulation of more than 
1,000 each issue : 

SEMI-MONTHLY, 
New York, N. Y.: Plumbers’ Trade 
Jo ournal 


2,250 
2,250 
2,250 


12,500 


MONTHLIES. 
Chicago, Ill.: Domestic Engineering. 
Master Steam Fitter 
SEWING MACHINES, 


Three papers only are devoted to 
the manufacture and sale of Sewing 
Machines. The only one accorded a 
circulation of more than 1,000 is: 


MONTHLY. 
Sewing Machine Ad- 


2,250 


Chicago, Il: 


MISCELLANEOUS INDUSTRIES. 


The 27 papers in this classification 
represent the same number of different 
industries or labor divisions. The fol- 
lowing is a list of all accorded a circu- 
lation of more than 1,000 each issue : 

WEEKLY. 
New Orleans, La.: Sugar Planter... 
SEMI-MONTHLY. 
Nat. Laundry Journal. 

MONTHLIES. 


Buffalo, N. Y.: Nat. Coopers’ Jour. . 
Chicago, Ill: American Storekeeper. 
Indianapolis, Ind : Clay Worker. . 
Chicago, IIL: Horse-Shoer 


2,250 


Chicago, IIL: 2,250 


4,000 

4,000 

4,000 

2,250 

2,250 

Indianapolis, Ind.: Paving and *Muni- 
cipal Engineering 

New York, N. Y.: Lath 

Bangor, Pa.: Am. Slate Trade he 

Titusville, Pa.: Coopers’ Journal... 


2,250 
2,250 
1,000* 
1 
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ask gu ram bane about anythin: 
os nts oe tee the betterment of this d 
this is the retail branch. 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


rchants are invited to send advertisements for criticism and suggestion ; to 
pesteining to a ee advertising 


to send ideas, experiences 
— JL is a clearing-house for 








M. Dyrenforth & Co., Washington, 
D. C., give a boat trip to ‘* River 
View” with every purchase. 

May be it pays, but I doubt it. If 
the trip costs Dyrenforth & Co. any- 
thing, I don’t believe they can possibly 
get their money back. It advertises 
them a little, to be sure, but would 
not the same amount of energy and 
money spent in the newspapers pay 
better? I think it would. I have 
watched the progress of a great many 
schemes like this and only one in a 
hundred pays. 

The cordial and persuasive gentle- 
men who sell advertising novelties have 
many good arguments. They say that 
people appreciate a small gift. ‘That 
the greatest desideratum in life is to 
get something for nothing. I don’t 
believe that this influences grown-up 
folks, although it may work with 
children. I’ve tried giving a base ball 
and bat to every purchaser of a suit of 
boys’ clothing. It seemed to work 
pretty well. Every other clothing 
house in town was giving something 
away then. Several gave balls and 
bats, but the ones we used were bigger 
and better than any of the others. 
That made a difference—had some 
weight with the juveniles, but it 
wouldn't if the prices and goods had 
not been just right. I am not sure 
that even in this case the money would 
have been better spent in the papers. 

Indirect publicity does good. No 
doubt about that, but when it costs 
the same as direct advertising it is not 
to be considered. 

The effect of giving something away 
is ephemeral. ‘The gift doesn’t con- 
vince. It doesn’t prove anything. 
Advertising in the newspapers is a 
legitimate expense. It is done for the 
purpose of telling readers where they 
can get certain things. ‘The adver- 
tisement conveys desirable information. 
It asks for custom openly and without 
pretense. The best advertisement 
does not try to make people believe 
that the store is an eleemosynary estab- 
lishment, There is no nonsense about 


it. It says, ‘‘ we want your trade be- 
cause there’s a profit in it.” Itis a 
straight, fair, business proposition. 

Giving something away is an effort 
to get some advertising in an indirect 
way. There is astring attached to the 
gift. Don’t imagine for a single min- 
ute that the public doesn't see it. 

The gift is given in the hope that it 
will bring business enough to pay for 
itself and make a profit beside. That 
is perfectly plain, else why should a 
business man do such things? It isn’t 
charity that prompts him, nor even 
cordiality and ‘‘good-will toward man,” 

A hotel keeper at Coney Island 
lately threw away some five thousand 
dollars in silver coin. He said that he 
did it to advertise himself and that he 
would make a million dollars by doing 
it. The experts who examined him 
said it was paresis that ailed him. 

If any of the readers of PRINTERS’ 
INK have had profitable experiences 
with giving away novelties and such 
things I would be glad to hear from 
them. I would like to know the cir- 
cumstances, the article given away and 
the effect. This information will no 
doubt be valuable to others—if any 
such experiences have been experienced. 

Pa 
West 127TH STREET, 
"ine Your, July 18, 1894. t 
Chas, Austin Bates, Esq., Dept. Adug. for 
Retailers, PrintTExs’ Ink, City: 

Dear Sir—The public likes realistic window 
displays, without doubt, but when a dealer in 
butter and eggs heaps his window with “new 
laid eggs"’ and tops off the pile with a china 
egg from which a worsted representation of a 
chick is issuing, is not that a httle too realistic? 

(To be seen on Third avenue.) 

Yours truly, 
Cuas. A, BRocKAWAY. 
Pia 

Taken as a group the newspapers of 
Chicago are the best printed papers in 
the world. The Hera/d is probably 
the handsomest and as an example of 
typography, make up and press work 
is nearly if not quite perfect. 

The business men of Chicago are 
aggressive and successful advertisers. 
Success places a man or a thing above 
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criticism, so when Dernburg, Glick & 
Horner, of Chicago, send me an ad- 
vertisement for criticism I feel some 
hesitancy in condemning it. 

It isa typical Chicago ad. It comes 
in with a snap, dash and hurrah, but 
it doesn’t seem to ring quite true. It 
is well enough constructed, so far as 
that goes. It sounds well and for that 
kind of advertising it is very good. 
There is a picture of an arch made up 
of stones labeled, ‘‘ strict attention,” 
‘salable goods,” ‘* best quality,” 
‘latest styles,” ‘* smail profit,” ** push 
and energy.” The keystone is labeled 
‘* Lowest prices.” 

The ad starts out this way : 





TO-MORROWS 
BARGAINS FUR= 
NISH THE KzEYs 
STONE OF OUR 
SUPREMACY. 

“No profit’ isthe order of the day. We 
are in sympathy with the times, therefore 
change from ** Low Profit’? to ‘* No Profit.” 
Competition cannot stand such cuts asoffered 
here to-morrow. - 


We Come! We See! We Conquer! 





The prices follow. 

The question that every intelligent 
reader asks at once is—‘* why?” 
Why no profit ? 

Goods are frequently sold without 
a profit, but there’s generally a reason 
for it. Sometimes the reason is only 
the ever present one that you want to 
draw a crowd. All right—say so. 
‘Then people will believe your prices. 
If this rule were followed ‘‘sales” 
would be even more successful than 
they are. Most of them are perfectly 
honest in everything but the advertis- 
ing. Why not say plainly: ‘* Here are 
a number of things that we are going 
to sell at less than makers’ cost. We 
charge the loss up to advertising be- 
cause it makes you come to the store. 
Ail the other goods are marked at 
regular prices which are low enough— 
goodness knows. You'll buy the sale 
goods and then while you're here you'll 
see something else you need. We'll 
make a profit on that. Just a fair, 
reasonable profit. The same as all 
other good dealers make. If you 
don’t want anything but the sale goods 
—all right, come anyway. We'll get 
better acquainted. Perhaps you'll 
come again.” 

Don’t you think that kind of an ad 
will pull more people than the 
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hoop-la, here-we-are, losing-money-on- 
every-sale-but-it’s-the-quantity-we-sell- 
that-makes-it-profitable, kind ? 

I do. 

a"s 

What about egotism in advertising ? 
To a certain extent all advertising is 
egotism. A man certainly believes in 
his ability or in the goodness of his 
productions, or in the goods he sells, 
or he will not advertise at all. 

The successful man believes in him- 
self. He is self confident, aggressive 
—egotistic. But there’s a difference 


between egotism and ‘‘swell-headed- 


ness.” The egotist believes in actual- 
ities—the other man believes things 
about himself that are not. 

On the whole | think egotism in ad- 
vertising pays. If a man doesn’t put 
a high value on himself very few other 
people will. But hé must be careful 
to stick to facts. He must be sure it 
is egotism and not ‘* swell-headed- 
ness.” If he can do something better 
than anybody else, or as well as any- 
body else at a lesser price, let him say 
so by all means and say it as if he 
meant it. Most people admire aggiess- 
iveness, If a man can run himself up 
without running anybody eise down, 
that’s the thing to do, even though it 
empties the ‘‘ cap I” box. 

Here’s an egotistical advertisement— 
a reading notice from the Cohoes, N. 
Y., Dispatch. It is one of a series of 
similar ones and I am told that the ads 
are exceedingly productive of results. 
I am inclined to think that there is a 
little bit too much personality in it, but 
if it sells goods, that settles its value 
beyond peradventure—once and for all. 


A SAD PICTURE. 

Nellie Bly draws a very sad picture taken 
on the spot of the city of Pullman. For the 
sake of humanity we hope she overdrew it. 
If it is really true that people work there for 
just to pay their rent to Mr, Pullman, leaving 
them in some cases just a check of 5 or 1o 
cents—so Nellie says—to struggle along until 
the next pay, then, I say, t wouldn’t be 
George Pullman and all his millions thrown 
in. I couldn’t rest nights, with the vision of 
hungry men and women and starving children 
dancing around my virtuous couch. No, no, 
I rather think Nellie overdrew the picture. 
I say, let Pullman enjoy his enormous wealth 
it he can. I'd rather be the man I am, getting 
three fair meals a day and selling carpets, oil 
cloths and furniture in the Opera House 
Block at Hough’s stores. I guarantee that I 
sell said goods at lower rates than our com- 
petitors. Come and examine our stock before 
going elsewhere. I have a full line of tables, 
chairs, lamps, curtains and other g too 
numerous to mention. Call and look our 
stock over; goods are sold at pricesto defy 
competition. 








1 
| 
} 
1 
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For Shoes—(By E. French). 


A Tenderfoot 


Is sure to be made easier, 
and is likely to be fully re- 
stored, if fitted with one 


of our 
Surefit Shoes 


which are made in many 
unusual sizes and shapes, 
of pliable skin, especially 
for tender feet. It is seldom 
that they won’t fit feet— 
and when they won’t we’ll 
say so before you take ’em. 


$3.50 to $6, 
Umbrellas or anything—( By C. A. Hoppin). 


VANISHING 
UMBRELLAS 1) 


26 and 28-inch umbrellas, FAST 
black sateen, strong, and will not 
rip; neat and nobby, natural 
wood handles; value 87%4c.; 100 
to disappear to-day at 50c. each. 


That beats the 
East Indian Juggler. 























For Shoes—(By ¥. E. Scanian). 


We Hear Lots —~ 


About cool-headed people, 
but very little about cool- 
footed folks. 


You wouldn’t wear a fur cap now, 
but you don’t hesitate to crowd your 
much abused feet into clumsy, ill-fitting 
winter shoes. Now, think this over. 
Very little money is needed to put cool, 
seasonable shoes on your tired feet, 
provided, of course, you trade at 





Change to fit anything. 


ANOTHER *% 
MISTAKE *% 


of ours was buying about one Japanese fan 
for every man, woman and child in Waco, If 
we had bought less, the price would now be 
five to ten cents each, but as it is we are sell- 
ing them at 2cents each, or trying to. We 
also sell some mighty pretty things in folding 





fans at 5c., roc. to 25 cents. 
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For a Druggist—(By M. L. Boyd). 


All the 
World’s a Stage 








and it is just at this stage in life that 
many need a good tonic to build up 
their system. 


We Have 


all the best, and only the best can be 
found at our store. 


A Full Line of Drugs, 
Perfumes, Stationery, etc. 





For Dry Goods—(By E. French). 


A Little Girl 
SERIOUSLY INJURED 


the cuticle of her forehead by wearing 
an ill-fitting, rough-inside, straw hat. 
Other little girls, and big ones too, wear 
hats which cut into their foreheads and 
don’t stay on well. 


A_ Remedy Worth Trying 


is a hat from the large variety displayed 
in our hat department. All the fashion- 
able shapes are there, and all have been 
made to fit, and to feel cool and com- 
fortable—inside band and finish won’t 
mark the skin. 


Prices range from 43 cents upward. 








For Men's Furnishing—( By }. E. Scanlan). 


Say, Mister ! 


We saw you at the ball game yester- 
day and you looked so hot and uncom- 
fortable we felt sorry for you. Very 
likely it was because you were too 
warmly clothed. There’s a simple 
way of avoiding such uneasiness—just 
drop into Scanlan’s and get 

Men’s fine straw hats, 50 cents each. 

Men’s featherweight underwear, 50 
cents a garment. 

Men's fast color outing shirts, $1.00 
and $1.25. 

Men’s and boys’ tennis shoes, 50 cents. 


“ Nuff ced.” 
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E. C. ALLEN & CO. RETIRE FROM 
BUSINESS. 


Aucusta, Me., July 21, 1894. 
Editor of Printers’ Inx: 

The following from our daily paper of July 
2oth, is self explanatory : 

“Owing to the unprecedented depression 
in gunceal business over the whole country 
for the past 18 months, causing the failure 
and suspension of several well-known busi- 


ness houses with which they have done bus?-| BEST 


ness for a great many years, and their in- 
ability to collect from a great many more, the 
management of the corporation of E. C, Allen 
& Co., of this city, have reluctantly decided 
to.close their works July 31st, and to indefi- 
nitely suspend their business. All bills 
against the corporation wil! be immediately 
settled in full.” 

It only need be added that the house for 
the past three years has spared no pains or 
expense tu maintain Allen’s Lisis asabsolutely 
the greatest mediums for general advertisers 
in existence. 

Every advertiser has received more than 
extra value for the price charged, and we be- 
lieve as a rule, where there has been any indi- 
cation of the results obtained, that they have 
been ects | well pleased. 

ours truly 
E. C. ALLEN & Co. 


To Mr. E. C. Allen alone must 
credit be given for the conception and 
marvelous success of ‘* Allen’s Lists.” 
He originated the plan in a small way 
nearly twenty-five years ago. His ex- 
cellent ideas of business, sterling hon- 
esty, indomitable perseverance and 
unlimited capacity for hard work were 
amply rewarded. The one paper be- 
came twelve, and the circulation of a 
few thousand grew to over a million. 
He built and owned his printing houses 
—among the largest in New England 
—purchased the most improved presses 
and kept busy 500 employes at a daily 
outlay of $1,500. At the time of his 
death, July 28, 1891, the business was 
still growing and his plans were all 
made for additional improvements and 
increased circulation. It is reported 
that the subscription list will be trans- 
ferred to“some other publications. 





Displayed Advertisements 
50 cents a line; $100 a@ page; 25 per cent 
extra for specified position—tf granted. 
Must be handed in one week in advance. 


UPERIOR Mechanical kK . Photo Elec- 
trot; Eng. 








. Co., 7 New Chambers st., N. Y. 


ype 
om, the advertiser’s Eldorado. 
SW 300,000 in U.S. Official ei yo proves 
more than 15,000circ. Send for rates. 
AM. SCHWEIZER ZEITUNG, 116Fulton 8t., N. Y. 
PORTRAIT, 


Single col., 9 I 5 © 


CHICAGO PHOTO ENG. CO., 18 Madison. 


POSTAL NOTES ABOLISHED. 
The only substitute that will accommodate or 
satisfy the people is our PATENT Comn MaltrL- 
Ine CARDS. Indispensable toa mail business. 








MALF-TONE 








Special imprint on cards free. Address for 
Han ORD & CO., DETROIT, MIcH. 
9 $100 
Arth UP S24 | per pace 
+ for both 
Peterson ’s. | Maines. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 





MENTION THIS PAPER 
WHEN YOU WRITE. 





For pore de tage Letter 


Files, Letter Booka, Circulars 
WIRE Printed Matere, Auythin 

lean, Light, Strong, land- 
RACKS some, le. In use all 


Per 
over United States. Send for 


gue aod 
< POPE RACK COMPANY Fa 
ST.LOUIS, MO. 


The Democrat, 


GRAND RAPIDS, MICH. 


13,000 DAILY. 4,000 WEEKLY. 


ADMITTEDLY 
The Leading Newspaper in Michigan 
(OUTSIDE DETROIT). 
Prices for space, which are reasonable, 
of the Home Office, or 
H. D. LA COSTE, 
38 PARK ROW, 
NEW YORK. 














The Troy Press—Why ? 


It is the most largely circulated paper. 
It is the only eight-page Daily. 


Because 


It is a high-class, clean-cut paper. 
It is a strictly family paper. 


It is the favorite with the advertisers, and 
One hundred other good reasons. 


TROY, N. Y. 


New York Office : - - 


- 11 TRIBUNE BUILDING. 
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Th 


Toledo 
Blade, 


TOLEDO, OHIO. 


THE TOLEDO BLADE is well known 
asa newspaper and advertising medium. 

The following statement of circulation 
of the BLADE’S different editions will 
be a matter of interest to advertisers. 

This statement is a Recordeof the Sec- 
ond Week of July, 1894. 


Daily Blade, -oxwsc. 16,764 
Daily Blade, **:ce*" 20,000 
Weekly Blade, - - 123,000 


FOR ADVERTISING RATES OR 
INFORMATION, ADDRESS 


THE BLADE, TOLEDO, OHilo. 


New York Office: 
33 TRIBUNE BUILDING, NEw York. 








PRINTERS’ INK. 


Ah TesTws TT wT eh 
Printers’ Ink 
Says: 


“It is the duty and it should be the pleasure 
of every publisher to give his advertising pa- 


| trons all the attention they deserve; itis upon 


them that he depends for his profit. Yet it 
is evident that no especial care is given to 
the editing of the advertising pages by most 
publishers. Only a few papers and some of 
the magazines are enterprising enough to es- 
tablish departments that take charge of ad- 
vertising and see that it is properly edited. 
This practice is bound to become popular, 
and it will prove mutually beneficial to pub- 
lisher and advertiser.” 


We Do More 
Than That. 


Our advertising department personally 
places every advertisement in position, thus 
giving each advertiser a choice position. 

No Devil or Galley-slave has charge of your 
ad with us. 

Let us give you estimate on space. 


THE NATIONAL TRIBUNE, 


WASHINGTON, D.C. 
FUrAFI TAS TWAS TAL TAITV 





TWO NEWSPAPERS THAT COVER KANSAS AND 
PAY DIVIDENDS TO THEIR ADVERTISERS. 


The Topeka Dally Capital 


TOPEKA, KANSAS, 


State Record established.................. 1859 > 
-Commonwealth established............... 1869 
ee IIE So cccccccesce cccccsecss 1879 


(CONSOLIDATED 1889.) 





The only morning paper published at Topeka. 
The largest daily circulation in Kansas, 


The Kansas Weekly Capital 
avo Farm Journal, 


TOPEKA, KANSAS. 


The leading farm and family newspaper 
of Kansas, 

Reaches 1,000 Post Offices and every county 
in the State. 

Is read by the best class of farmers. 


For Advertising Rates, address THE TOPEKA CAPITAL CO., TOPEKA, KANSAS. 
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THE DAILY, SUN DAY 4n0 WEEKLY 


WHEELING NEWS 


is the only paper in Wheeling, W. Va., to which a guaranteed circulation is ac- 
corded in the new edition of the American Newspaper Directory for 18%, which 


appeared May Ist. 


The correctness of the rating is guaranteed by a $100.00 forfeit, offered by the 
| np neem of the Directory, - ad person who will show that the circulation of 


he paper is not correctly sta 


The circulation is larger than any other in the place or State. This fact should 
be considered by advertisers desiring to cover Wheeling and vicinity. 
Cc. E. ELLIS, Manager Foreign Advertising, 


Rat ate aD et aD Rete eB eS aS pS eD Pet ate t at ete Sas aS at ai 


517 Temple Court, New York City. 
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PRINTERS’ INK. 
WE STATE FACTS “'ritsr"tnk** 


“NEW MODEL” Web Press 


Will print 9,000 to 12,000 four or eight- 
page papers per hour—NOT in spurts, 
but ALL the time. 
“WE CAN RUN IT.” 
Yours truly, A SMALL MAN AND A BIG BOY. 


Campbell Printing Press & Mfg. Co., 


334 Dearborn Street, Chicago. 
1 Madison Avenue, New York. 


The Vickery & Hill List, “ge 
CIRCULATION 1,500,000 °.,22°" 


ANOTHER TESTIMONIAL. 
Cc. E. Extis, 


Dear Sir—On going over our records for the past eight months, we find that the pro- 
portionate returns (cost considered) from The Vickery & Hill List, with two exceptions, are 
better than from any of the two hundred papers used on our 1893-4 schedule, 

We desire no more evidence that you circulate to the extent claimed. 

Yours truly, Rost. Incersott & Bro. 








Rates, or any other information, furnished from the home office, Augusta, Me., or by 
Cc. &. ELLIS, 517 Temple Court, New York City, Special Representative. 

















once escenve een veas AUGUST 1894 THE GARNETT & WORSE CoMcERA 





LOOK AHEAD. 


As twent Gove are required to print an edition of 

COMFORT, which fills eleven U. S. mail cars, and as 

thirty days more elapse before a majority ¢ the 

copies reach their destina . THE PRESENT is 

é THE TIME for far-sighted advertisers to make pub- 


lic their announcements. 
Fall seeds sown NOW inthe rich fields cultivated 
by COMFORT will yield astonishing results. 
Space of us orof agents. The Gannett & Morse Concern, Publishers. Home office: Au- 
gusta, Maine; Boston: John Hancock Building; New York: Tribune Building, Lewis A, 
Leonard, Representative. 
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MISSOURI 


ST. LOUIS 
CHRONICLE 


a= IN THE LEAD @@ 





THE CHRONICLE FIRST. 


PRINTERS’ INK, a New York weekly 
journal for advertisers, George P. 

owell & Co., Publishers, May 30, 
last, published the following concern- 
ing St. Louis dailies: *t In St. Louis 
the largest daily circulation is given to 
the Lvening Chronicle, a large one- 
cent paper, delivered by carrier at six 
cents a week. It guarantees to its ad- 
vertisers a larger circulation than any 
other daily in the State and a larger 
paid circulation than the combined cir- 
culation of all other St. Louis afternoon 
papers. Next to the Chronicle comes 
the Republic, with more than 58,000 
circulation, and then the G/ode-Demo- 
crat, with more than 51,000. No in- 
telligent advertiser would think of neg- 
lecting any of these papers.” 


The Chronicle 


GUARANTEES TO 
ADVERTISERS: 


FIRST—A larger daily circulation 
than any other daily newspaper in 
the State of Missouri. 

SECON D—A larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 

THIRD—A larger paid circulation 
than the combined circulation of 
all other St. Louis afternoon pa- 


Bicutaton, 78,000 Dall 


E. T. PERRY, 
Manager Foreign Advertising Department, 











PRINTERS’ INK. 





And the 
Manchester 


Saturday 
Telegram 


Prints more 
than all the other 
Manchester 

Papers 
Combined 


PRINTERS’ INK of June 13th says: 
To the Manchester Saturday Tele- 
gram is accorded the largest circulation 
of any paper in the State—by far the 
largest. It is the only paper in the 
State having more than 5,000 circula- 
tion that is ready and willing to make 
known its exact issues. It probably 
prints more copies every issue than all 
of the other Manchester, N. H., papers 


combined. 


NEW YORK OFFICE: 
517 TEMPLE Court, 
c. E. ELLIS, Manacer. 





63 Tribune Building, New York. 
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Why 


does every advertising agent 
counsel the advertiser to use 


THE 


Indianapolis News? 





> SSS O66 © 6266.6 6S 666666666 SO SECO SOCCC © « 


Because: 


Future orders depend upon 
the returns derived from 
present orders. 





No other advertising field in 
America may be so com- 
pletely covered or so entirely 
missed in the using or miss- 
ing of a single newspaper. 


Ate 


=o 


vi¥ 


P. 8S.—Sworn average for the past year to April ist 
was 31,801 for each day. Payment for advertising con- 
ditioned on larger bona fide circulation than any other 
three dailies in Indiana combined. 
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PRINTERS’ INK. 


GARAR,ARARA 


Reputation! 


— MERCHANTS sell their goods for’ 


more money than their competitors. 


THEY 


“GET A BETTER PRICE” 


and sell more goods. 
Why? 


Because: 


They have established 
for their goods a REPUTATION, and buyers 
know exactly what to expect when they 
buy of them. 

To this class of business men belong 
the publishers of 


The 
Evening 


Wisconsin. 


For over forty years they have labored to 
establish for THE EveNING WISCONSIN such a 
reputation, and the character of the adver- 
tising columns testifies to their success. 

THE EVENING WISCONSIN Co., 
Riioenes Geiniihdtiiiens MILWAUKEE, WIS. 


10 Spruce Street, New York. 
CHARLES H. EDDY, Manager. 





PRINTERS’ INK. 179 


THE LADIES’ WORLD 


circulation will stand 





any test, as its pub- 
lishers believe in mak- 
ing known the number 
of copies circulated. 
They not only state 
their circulation, but 
go a step further 
and publish the exact 
number of Paid-in-Advance Subscribers in each State. 

The following exhibit does NOT include any copies 
handled by news agent or sent out as exchanges, nor does it 
represent any other circulation than that going to Paid-in- 
Advance Subscribers. 

The accompanying statement is made up from the June 
Number, which closes the first half of the year. 


THE JADIES WORLD » 












Eastern Section---Total Number Paid Subscribers........ 200,074 
elec ee 67,457 | Massachusetts..........37,819 | Maine................-0++ 10,627 
Pennsylvania. ......... 25,949 | Connecticut............. 13,518 | New Hampshire........ 9,018 
tl 10,746 | Rhode Island........... 5.166 | WOOO cecccweess ewsce 6,347 

Ml cducoasiecdemenes 13,427 

Middle Section---Total Number Paid Subscribers........ 137,105 
0 eee ee C—O PO ere £30 rere 0,255 
illinois... -22,963 | Wisconsin... Nebraska....... “ 
Michigan. 18,405 | Minnesota... | South Dakota .. oe 

North Dakota........... 





Indiana..................10,458 | Missouri ................ § 








Southern Section---Total Number Paid Sabscribers........ 




















THROR...<. § Virginia... | Georgia... 

Kentucky 826 | Maryland.. 2 Florida.. 

ennessee 1,519 | West Virgini 2,066 | Louisiana. 

\rkansas. . 1,197 | North Carolina... 1,029 | Oklahoma....... oe 
I iivedanwonkns . | South Carolina......... 885 | Indian Territory........ 212 
DIBBA Bice . occcvccsccces 016 | Delaware....... ........ 855 | New Mexico............ U7 

Western Section---Total Namber Paid Subscribers........ 15,867 
ee Give ccsccsccessess 2,249 OGRIEE 6<0esesevcscones 7 
Washington ............ ES Mic cccbewcececessers SIS | WOMB ccc cccccvcese 414 
Ps 0srcesescovsesoe 97 | | eS 344 | ATIBORG. 2. ccccseccscceses 
EE SN 549 


Total Number of Subscribers in All Sections, 


379,056 


S. H. MOORE & CO., Pusiisners, - = = NEW YORK. 
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Daily, = 32,000. 
ced 30,000. 





























Has the largest circulation of any afternoon 
newspaper west of the Missouri River, 
and fifty per cent larger circula- 
tion than any other Denver 
newspaper. 


% 


Its local circulation in the City of Denver is larger 
than the combined local circulation of all other Denver 
newspapers. If you want to reach the people of Colorado 


and the territory surrounding you should use 


THE DENVER TIMES~SUN. 


% 

The ** Colorado Weekly Sun,”’ the weekly 
edition of the ‘*Times-Sun,”’ circulates in 
every State and Territory in the Union. 

& 


ADDRESS ALL ORDERS TO 


THE DENVER TIMES-SUN, DENVER, COLORADO. 
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The Difference. 


Note the Ink advertisements in the printers’ papers. 











Every manufacturer makes the best Ink, but not one names a 
price. 


Every manufacturer will supply Ink at less than you are paying, 
but wants to know what you pay before quoting a price. 


My way is different. 
I name the price. 


Best news ink in the world in 500-pound barrels for 4 cents a 
pound ($20). In 25-pound kegs for 6 cents ($1.50). 


Best job inks in the world sold in one-quarter-pound cans, four 
cans fora dollar. Specify your own colors, or send samples 
to be matched. 


My four excepted inks include the celebrated black, worth $5 a 
pound, which every ink maker talks about and none ever 
sells; also carmine, bronze red and violet purple; four 
quarter pounds of these can be had for $2. 


No black ink was ever made that is really any better than I sell 
in quarter-pound cans, four cans for a dollar. 


My * favorite black,’’ in quarter-pound cans, four for a dollar, 
makes every printer wonder whether any one ever saw so 
perfect a job ink. 


Don’t send for circulars, for I have none. 
Don’t write for information. The whole 
story is told here. Send the cash and 
say what you want and that is what 
you'll get. 

If you don’t send the cash you will waste your postage. 


Address WM. JOHNSTON, Manager Printers’ Ink Press, 
/ 10 Spruce Street, New York. 
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PRINTERS’ INK. 


If you wish to find the 
true point of 


The Income Tax 


and feel the full force of it, 
sit down on these 


And then, HERE’S ANOTHER POINT! 


If you want to make your income big enough to 
be taxable, you ought to advertise your business. 

If you don’t know how to do it successfully, let 
somebody show you—us for instance ? 

What do we know about it P 

Well, frankly, we don’t know anything else ; that 
is, not very well. 

We have spent twenty-nine years learning the 
advertising business—how to succeed, how to avoid 
failure. 

You can tax our energies and experience in this 
direction if you wish—we tax you very little if we can 
please you. 

Original matter and methods, best paying medi- 
ums only recommended. 


*. 


THE GEO. P. ROWELL ADVERTISING CO., 


Newspaper and Magazine Advertising, 
10 SPRUCE STREET, NEW YORK. 
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